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Praise for Twitter Power 
 “As a forward-thinking entrepreneur, it’s clear to me that Twitter is a must-use for 

any smart businessperson online. Joel Comm’s Twitter Power is the must-read guide 

defining how to leverage the power of this incredible tool to brand and increase sales 

in an increasingly competitive world.” 

—Joseph Sugarman 

Chairman and founder, BluBlocker Sunglass Corporation and author of The Adweek 

Copywriting Handbook 

 

“Jam-packed with clever ways to leverage the Jovian social-networking power of 

Twitter. The ‘Twitter as Help Desk’ idea alone is a fiendishly simple revolutionary 

idea.” 

—Mark Joyner 

#1 bestselling author of Integration Marketing 

 

“When Joel Comm speaks about anything to do with making money on the Internet, I 

listen. If you want to learn what you need to know for your business to profit from 

Twitter, you will find it in the pages of this excellent guide.” 

—Chet Holmes 

Business consultant and strategist, and author of the #1 business bestseller, The 

Ultimate Sales Machine 

 

“For months I saw and heard the buzz about Twitter, but it wasn’t until Joel told me 

details about it that I fully understood its marketing implications. Now I can clearly 

see how this free site can help me further build relationships with my customers, and 

Iam going to be ‘tweeting’ frequently! In fact, I have already started, thanks to Joel. 

So thanks for writing this book, Joel. It’s going to help a lot of people grow their 

business!” 

—Stephen Pierce 

 

“In the short amount of time I have had with Joel Comm, I can clearly see that this is 

a man who understands how to build profitable Internet businesses. Twitter Power is 
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sure to set a new standard for those seeking to broaden their entrepreneurial vision to 

include the latest Internet technologies. I recommend you read it and begin applying 

it to your business right away!” 

—Bill Bartmann 

Billionaire Business Coach www.billionaireu.com 

 

“I was lucky. Joel Comm sat down with me and explained what Twitter is, how it 

works, and how I could and should be using it for my business. Joel knows more 

about using Twitter than any other human, and the proof is in his own massive 

success with ‘tweeting.’ You’re even luckier; in this book, Joel will teach YOU 

everything you need to know about Twitter—and you don’t even need to buy him 

lunch.” 

—Dan O’Day 

Radio advertising guru 

 

“I’m amazed how many people are not yet using Twitter to connect with customers 

and associates. Once again, Joel Comm leads the way into the future by showing 

people how they can have increased success by taking some very simple actions. This 

book has inspired me to take my social media presence to the next level!” 

—Christopher Howard 

Wealth and personal achievement expert 

 

“Social media has given online business the fuel to ride the next wave of the Internet 

for many years to come. If you want to be on the cutting edge of strategies that are 

being implemented by the most successful businesses, Twitter Power is a must-read. 

Joel has done a great job of demonstrating how a minor investment of time and 

energy can result in long-term payoffs. No wonder they call him the Social Media 

Expert!” 

—Kristopher Jones 

CEO of Pepperjam and author of Search Engine Optimization: 

Your Visual Blueprint for Effective Internet Marketing 

 

“Joel Comm’s understanding of social media and its applications for entrepreneurs 

and the growth of their businesses is remarkable. Beyond his knowledge, it is his 
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ability to communicate it effectively that makes him stand apart, while his humor in 

delivery keeps you coming back for more.” 

—Jen Groover 

A “One Woman Brand” and founder of Butler Bag LLC 

 

“I’ve been a big fan of Joel’s ability and track record to keep up and explain the 

importance of new web-based communication tools and trends. I consider him to be at 

the front edge of the Internet and a sage guide to help you grasp and understand 

changes in the fast-paced online world.” 

—Tony Rubleski 

Amazon #1 bestselling author, www.MindCaptureBook.com 

 

“Thanks, Joel, for this intriguing look at Twitter. You’ve proven that Twitter Power 

isn’t just about making new connections to generate sales. It’s about brand-building, 

focus groups, the exchange of ideas and the emotion of debate. All conducted in real 

time via computer, cell phone, PDAs, and perhaps even TV by the time you read this. 

When you add in the incredibly viral nature of Twitter, the possibilities are virtually 

endless.” 

—Dan Nickerson 

 

“I’ve been following Joel on Twitter for a while now and I’ll be frank—he annoys me. 

But in a good way. He always manages to grab my attention in Twitter, despite the 

limited words available within the microblogging platform. This clearly demonstrates 

that Joel understands how this new and powerful social media tool should be used. If 

you want to unleash the power of Twitter for your business, Joel is someone you 

should pay attention to.” 

—Yaro Starak 

 

“I’m a twittering fool. Twitter is one of the most addicting things on the net. Besides 

the fact you get to update everyone and talk to people you’d rarely talk to, it’s a great 

tool for building an online buzz. Make sure you follow Joel Comm on this subject, 

because he’s on the cutting edge of this.” 

—Matt Bacak 

Internet multimillionaire, Atlanta, GA 
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FOREWORD 
Every day 60 million e-mails are sent out around the world. 

MySpace alone has over 186 million users! Technology has given us so 
many ways of communicating, but are we truly connecting or just 
corresponding? Are we adding people into our lives who share our 
values or merely collecting a list of profiles? Are we deepening 
relationships or just maintaining them? 

As much as we want to nurture every relationship, advances in 
technology have given us access to more relationships and less time to 
deepen them. And yet what most of us know, and what I have 
discovered working with more than 3.5 million people from over 80 
countries, is that the quality of our lives is the quality of our 
relationships. And since life is relationships, relationships follow the 
rules of life—they either grow or die. Your relationships are as strong or 
deep as you choose to make them. If you spend quality time in your 
intimate relationships, if you connect with your families and your 
friends, those relationships will flourish. If you nurture your 
relationships with your clients and really meet their needs at a higher 
level, you build long-lasting connections. Conversely, if you don't grow 
your customers, you go out of business. If you don't reach your family 
or friends, those relationships get stripped of the substance and texture 
they deserve. 

Ken Blanchard once described life as a game of Monopoly—no 
matter how many properties we buy or how many houses we build, at 
the end of the game “it all goes back in the box.” All we have ultimately 
are the relationships that we nurtured, the lives that we impacted, and 
the ones that have touched us. All we have are the experiences that we 
have shared. When two people meet, a third world is created. And with 
today's technology, that world can grow exponentially. 

Technology such as Twitter has the potential to give us more than 
just an opportunity to tell others what happened in our day. If we 
understand and appreciate what Twitter is capable of, we can use it to 
instantly share our lives with others, and we can use it to reach more 
people in a meaningful way. Imagine if you could share the magic 
moments in the days of your kids or family that otherwise you would 
have missed. Imagine if you had cost-efficient and fast marketing tools 
that met existing customers where they are and that also helped you 
acquire new customers. Imagine if you had the power to build a network 
of like-minded peers, a community of shared ideas and creativity. 

In Twitter Power, Joel Comm provides us with the tools, 
techniques, and benefits for growing our network of resources to create 
even more fulfilling connections. He shows us the powerful uses of 

http://www.twitterpower.com/
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Twitter for brand expansion, building a community that ultimately 
enriches us personally and professionally and allows us to grow and 
contribute beyond ourselves. 

Joel explains the effortless ways we can make a contribution by 
being a mentor as well as sharing in the interests and passions of others. 
In Twitter Power, Joel teaches us how we can use technology not just to 
correspond, but also to connect. He shows us how the Internet can give 
us the freedom to experience the depth of relationships, and how it can 
help us achieve and sustain an extraordinary quality of life—a life of 
meaning. 

With deep respect,  
Anthony Robbins  
Peak performance coach  
Chairman, Robbins Research International, Inc.  
Author of Unlimited Power and Awaken the Giant Within  
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INTRODUCTION 
WHAT CAN TWITTER DO FOR YOU? 

Online marketing is a fantastic way to build a business. You can 
do it from your own home, at your own pace, according to your own 
schedule and sometimes even without startup costs. 

Providing advice and promoting products across the Web has 
helped me to build a successful seven-figure company. It started in my 
bedroom and has since taken me on speaking tours across the country 
and around the world. 

But creating an Internet business—even a small one—does 
require work, and part of that work involves staying up to date with the 
newest tools and the latest online innovations. 

That's not as easy as it sounds. Not every “next big thing” turns 
out be a giant. The Web is littered with links leading to services that 
promised a great deal, delivered little, and faded away. Part of building a 
successful online business means knowing which tools are likely to be 
useful revenue-generators and which are going to be major time-wasters. 

Sometimes, that's obvious. It was pretty clear when Facebook and 
MySpace came along that they were going to be both powerful and 
useful. The ability to renew old friendships and maintain current ones 
with very little effort—and for no cost—was always going to attract 
large numbers of people. And the ease with which entrepreneurs could 
use those sites to build networks and keep their market interested and 
engaged meant that an understanding of social media has become hugely 
important for online marketers. 

The value of Twitter was far less obvious. 
The system really couldn't be any simpler. It lets anyone send a 

message no longer than 140 characters that answers the question “What 
are you doing now?” 

You can send that message at any time, from your computer or 
from your mobile phone, and it can be seen by anyone who has chosen 
to follow those messages. 

That's really all there is to it. 
I told you it was simple. 
It doesn't sound like much, and for Internet entrepreneurs used to 

writing 300- to 500-word blog posts several times a week, it also sounds 
painfully restrictive. 
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What on Earth can you put in 140 characters that could possibly 
be worth reading? 

Surely you can‘t promote products, build a brand, generate 
interest in your company, and keep people reading with such small 
amounts of content? 

The answers, it turns out, are “a lot” and “yes, you really can!” 
Twitter has proven itself to be incredibly addictive and, for 

business owners, very valuable too. 
Ever since I stumbled onto Twitter, I've spent many hours thumb-

typing messages. I do it frequently and I love it. It's fantastic fun, like 
writing a personal blog but without the effort. 

The pleasure alone would be enough reason for me to 
recommend Twitter, but Twitter isn't just good fun. It's also proven to be 
a very important and easy way of finding new users and customers, a 
powerful networking tool, and an excellent way of picking up useful 
information. 

It's helped me to build deeper relationships with my partners, my 
clients, and other entrepreneurs. 

It's extended the reach of my brand, making the name of my 
business known to people who might never otherwise have heard of it. 

It's brought me advice and suggestions from experts I couldn't 
have reached any other way. 

It brings me a steady stream of additional Web site users and 
provides a channel for me to alert people who have visited my sites 
when I've uploaded new content. 

And it's brought me some fascinating reading and a bunch of 
wonderful new friends, too. 

In this book, I'm going to explain what you can do to get the most 
out of Twitter and make microblogging—the sending of tiny 
messages—work for your business. 

I'll start with a quick introduction to social media. Twitter grew 
out of the online networking craze that had given sites like MySpace and 
Facebook such giant valuations. Although Twitter can work wonders 
when used alone, it's at its most powerful when combined with other 
social media tools. This book will focus on Twitter, but I'll begin with 
an overview of social media sites so that you'll find it easy to connect 
your microblogging with other forms of online networking. 

I'll then describe Twitter. I'll explain how it works, what the 
service can do, and exactly why it's so powerful. The site might look 
small, but it packs a surprising punch. I'll explain the reason behind 
Twitter's super powers. 



Order your copy of Twitter Power NOW!  http://www.TwitterPower.com 

Then I'll start to get practical. I'll talk you through signing up to 
Twitter and selecting a username. Both of those are fairly 
straightforward (even if it is easy to make expensive mistakes), but 
Twitter also lets its members create profiles to introduce themselves to 
other users. The profiles are pretty basic. You won't find any of the 
fancy bells and whistles that you can expect to see on other social 
networking sites. But that doesn't mean you should stick to the 
fundamentals. 

Your profile is an important marketing page. With a little thought 
and just a touch of creativity, it can function as a useful entry point to 
your commercial site and help raise the profile of your business. I'll 
discuss what to include, how to design it, and how to make the page pay. 

I'll then talk about the most important thing you'll need to know 
on Twitter: how to build a following. 

That's vital. Although every message—or “tweet,” as they're 
called on Twitter—is public, if no one knows you're there, no one will 
know to read them. 

There's a huge list of different strategies that Twitterers are using 
to build up followers, make new contacts, and keep in touch. Some of 
them are very simple. Others are a little more complex and require a bit 
of thought—and sometimes even a little expense, too. 

I'll talk you through some of the most effective ways that I've 
discovered to build up followers. 

Finding followers isn't difficult. Much harder is keeping them. 
That's only going to happen if you create the sort of content that people 
actually want to read. 

There's nothing new about that. Anyone who has ever tried to 
generate revenue with a Web site knows that content is king. When you 
can write articles and posts of any length you want, upload videos, and 
show off your images, there are plenty of options and lots of flexibility. 
When you‘re restricted to a message of no more than 140 characters, 
though, creating interesting content sounds much more challenging. 

It is more challenging, but it's also a lot more fun. You can do it 
quickly, without making great demands on your audience and—once 
you get used to it—without a great deal of thought. 

I'll explain what makes good Twitter content and talk you 
through some of the sorts of messages that successful Twitterers are 
sending. 

Tweets, though, are just a means to an end. The goal of using 
Twitter is to build relationships—especially relationships that can 
benefit your company. In the following two chapters, I look at how 
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connecting with two different types of followers can bring those 
benefits. 

I discuss connecting with customers on Twitter by problem-
solving, winning referrals, and supplying support; and I talk about using 
Twitter to communicate with team members, especially when they're 
scattered in different places. 

Once you've built up your following and are enjoying using 
Twitter, you can start to make all that effort pay off. There are a number 
of ways to do that, and I'll talk about them in detail as well. 

The first is brand extension. Twitter can be a very effective 
branding tool for any business, and it's been used by some of the world's 
largest companies to drum up publicity for their products. I'll discuss 
ways you can use your tweets and your followers to extend the power of 
your company's name, as well as the rules for effective brand-building 
with Twitter. 

Blog posts can also be promoted using Twitter—an important 
way to turn your followers not just into visitors but also into cash—and 
so can stores and other retail outlets. Although Twitter is not strictly a 
commercial area, with carefully written content, it is possible to directly 
increase your conversions and make extra sales. 

And like Facebook, Twitter has also created a network of add-ons 
and applications that help its users get even more out of the service. I'll 
introduce you to some of the most useful and, in Chapter 11, explain 
how to add powerful solutions to the Twitter platform. 

Finally, I'll provide a 30-day step-by-step plan for dominating 
Twitter that will take you from a Twitter Johnny-No-Friends to a 
powerful social networking force in just one month. 

Twitter is very restrictive. It doesn't allow users to make videos, 
upload rich media content, or do any of the fancy things you might have 
become accustomed to on other sites. 

Nor is it a sales arena. Although businesses are using Twitter to 
increase their revenues and make money, thinking of the site as a low-
cost—even free—way to advertise is not going to bring results. 

In fact, that's just going to cost you time you could have spent 
doing something far more rewarding. 

At its most basic, Twitter is a communication tool. It's a channel 
that lets you speak to lots of people and enlighten them about your life 
and your work. 

You can think of it as a giant virtual water cooler. It's a place 
where people come to get to know each other, to make friends, to 
network, and, most importantly, to converse. 



It's not a place where people come to sell—and pushing sales 
hard on Twitter just isn't going to work. 

On the other hand, if you do manage to build up friends on 
Twitter, you should find that those friends see you as the first stop for 
the products or services they need. 

People always prefer to do business with people they know, and 
they get to know them by talking to them and swapping ideas with them. 

On the Internet, people are doing that on Twitter. 
While I will provide you with various examples, I will use my 

own experiences with Twitter as an ongoing case study throughout this 
book. After all, Twitter is about relationships. It only makes sense to 
provide you with an up-close look at how I have used the site to build 
relationships and grow my business. 

 
The following chapters are EXCERPTS from the best-

selling book, Twitter Power.  I hope you enjoy this 
information and invite you to get your complete copy of the 
book.   

 
But First..  Be sure to take advantage of the bonus 4-

week Social Media Bootcamp for those who own a full copy 
of Twitter Power! 

 
 
  

 

"Social Media Sites Have Helped 
Me Generate Millions In Online 
Revenue, And Become a NY 
Times Bestseller." 

  

  

 

  
Let My Team of Experts and I Share Our Social Media Secrets in my Four Week 
Online Social Media BootCamp. 
Extensive video instruction and easy to follow guides will show you step-by-step 
how to leverage...   Facebook, LinkedIn, YouTube and Twitter. 
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• Improve Your Personal and Business Branding 

• Expand Your Personal and Professional Network 

• Grow Your Business And Explode Your Profits! 
  

Our Expert Panel... 

 

Mari Smith  
I'm a Relationship Marketing Specialist and 
Social Media Business Coach. I help 
entrepreneurs grow their business profits 
using an integrated social marketing strategy, with particular focus on 
Facebook & Twitter. I'm passionate about showing fellow professionals how
to develop powerful, profitable relationships using soc
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ial media. 

 

Lewis Howes 
Lewis is the founder of SportsNetworker.com, 
a business portal for the sports industry.   

He is the author of "Linked Working - How to generate success on LinkedIn" 
He provides one-on-one and company training and networking events on 
how to optimize your LinkedIn profile and marketing plan to help find a job, 
find new customers, generate new business, and achieve your goals.  
  

 

Perry Belcher  
Perry is a highly successful internet marketer, a 
copywriter extraordinaire and Social Media 
Expert. 

 

Carrie Wilkerson 
From corporate life to teaching high school 
to direct sales, she has 'been there and 
done that' professionally and personally
'overnight mom' to 2 toddlers through adoption, her priorities instantly 
changed and so did her workplace. She's now built several businesses and 
coached others to do the same while overcoming extreme debt, losing 
110lbs and having 2 more children, for a total of 4 children, ages infant 
through 12! 

. An 
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CHAPTER 3 

GETTING STARTED THE RIGHT 
WAY ON TWITTER 

A large part of Twitter's beauty is its simplicity. Sign up to many 
of the other social networking sites and you'll be asked questions about 
your life that cover everything from where you went to school to your 
favorite color. 

On Twitter, people are happy to let everyone know what they had 
for lunch (as well as breakfast, supper, brunch, afternoon snack, and 
what they dunked in their coffee) but that's not because Twitter asks 
them to. 

In fact, the site keeps everything very clean and easy to use. 
In this chapter, I'm going to help you get to grips with the basics 

of Twitter. It's not difficult to understand, but you will need to know the 
way the site works and how to use it. I'll explain what happens during 
registration, what followers and tweets are, and how to send and receive 
those all-important messages. 

Signing Up—Does Twitter Have 
the Web's Most Friendly 
Registration Page? 

At some point, every Internet entrepreneur is going to face a 
dilemma. They look at Google's home page with its white space and 
single line search box and they realize that simple is good. 



Figure 3.1 Membership of Twitter is free … but restricted to 
humans 

Then they look at the list of all the features they want their site to 
include and they stuff their home page and their registration page—and 
every other page—with features and information that only a fraction of 
their users will want and only a few people will ever use. 

It's just too tempting, and it's a mistake that gums up the works of 
businesses as varied as dating services and networking sites. 

Twitter didn't make that mistake. Hit the big green button on their 
home page—you can't miss it—and you'll be taken to a sign-up page 
thtat has just three fields: username, password, and e-mail address. 

You'll also be asked to enter a couple of words to prove that 
you're human. 

It couldn't be simpler, could it? 
Well actually, this is where simple can be bad. 
It's the first place you can make a mistake. 
Your username isn't just a phrase you're going to enter when you 

sign in. It will form part of your URL and will be visible whenever you 
promote your Twitter page. 

It's like a choosing a domain name for a Web site. Choose poorly, 
and you could affect your Twitter account's ability to gather followers 
and build a reputation. 

Your username might be the first thing you enter, but it should be 
an item you think about deeply. 
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Your full name is a possibility, provided it hasn't been taken 
already, but another good option is to use your Web site's domain name. 
That would link your site together with your Twitter account and make 
clear that the one is just a natural extension of the other. 

Whatever you choose, just make sure that it's: 

1 Closely associated with you. The formula 
“twitter.com/username” makes finding people on Twitter very 
easy. If you don't want to search around for someone, you can 
just pop their name after “twitter.com” and see if they're there. 

It's very easy and it means you can have hours of (almost) endless 
fun. Try surfing to twitter.com/billgates, for example, or 
twitter.com/stevejobs. Or toss in any other celebrity you can 
think of and try to figure out which are real Twitterers. 

But people are only going to be able to use this easy URL facility 
to find you if your username is a phrase that's closely 
associated with you. 

That's made even more important by Twitter's onsite search 
engine, which is very precise. While Facebook's search engine 
will return suggestions and near-misses if it can't find an exact 
match, Twitter will just tell you that it can't find that person. 

If you pick a random username, you leave a valuable advantage 
on the table. 

2 Easy to remember. If a username is closely associated with 
you, it should be easy to remember, but that isn't always the 
case. Opt for something long to make it stand out, and you'll 
increase the chances that even a small typo will send potential 
followers the wrong way. 

Tossing in numbers as a way of keeping a version of common 
name to yourself works fine in passwords, but as a username 
that's going to form part of your URL, it's a strict no-no. 

Keep it short, simple to remember, and closely associated with 
who you are and what you do. 

You can change your Twitter URL, but if you're going to do that, 
you should do it good and early. Creating a new name after you've 
already created a long list of followers is something you should really 
try to avoid. 



 

 

Figure 3.2 This is the username that I chose for my Twitter 
page … and this is how it appears in the browser. Creative? 
Nope. Memorable and easy to find? Absolutely! 

Who's on Twitter? Your First 
Followers! 

Once you've picked a username, entered a password, and proven 
that you're a human being and not a robot bent on sending everyone 
spam, you'll begin a three-step process that will start you following 
people on Twitter. 

None of these steps takes more than a minute or two, but the 
good news is that you can skip them if you want to. 

The even better news is that you should skip these steps, at least 
for now. 

The first step is to search any online mail service that you use—
such as Hotmail, Yahoo!, and Gmail—to see whether anyone with the e-
mail addresses listed in your address book has already registered an 
account at Twitter. 
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Figure 3.4 You can start searching on Twitter even before 
you've created your profile. But you should probably create 
your profile first. 

The second step is to start following anyone in your address book 
who is already on the site. 

And the third step presents you with a giant list containing 
everyone in your address book who isn't on Twitter, so that you can send 
them an invitation to join the site. 

It means that you can start following your friends and contacts 
right away. And it means too that you can bring in everyone you know 
so that they're following you. 

So why do I think you should skip this stage when you sign up? 
Because the most powerful way to win followers on Twitter is to 

follow them yourself. 
If you start following people on Twitter, they'll receive a message 

saying that you're following them. 
They'll then come to your Twitter page, and at this stage of your 

registration what will they see? 
Nothing. 
You haven't uploaded a picture yet. You haven't designed your 

Twitter page yet. 
You haven't even issued a tweet yet! 
Why would anyone choose to follow a Twitterer with a profile 

like that? 
Being able to see which of your friends and contacts are already 

on Twitter—and follow them all right away—is such a valuable tool that 
you shouldn't waste it until your own profile is ready. 

Until then, it's going to be more valuable for Twitter, which will 
pick up referrals to everyone on your contact list, than to you. 
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You will be able to come back to this later when your profile is 
ready, so my advice would be to skip this step for now, and. … 

Create an Inviting Twitter Profile 
Skip the instant searching and you'll be taken right into your 

profile. 
At this stage, there won't be much to see. You'll have the default 

blue background. Your profile image will consist of the default brown 
square with the odd “o_O” logo inside. And you'll have no followers, 
you'll be following no one, and you'll have no updates. 

Figure 3.5 A brand new Twitter profile. Think of it as a blank 
canvas on which you're about to create a marketing 
masterpiece and start at the very top, not the bottom. 

What you will have, though, is a box in which you can make your 
first tweet, and a list of things that Twitter thinks you should do next. 

You shouldn't do any of those things next. You certainly 
shouldn't start by telling “us what you're doing in the box above.” 

Who's “us”? 
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Certainly not the people at Twitter. They aren't going to read 
every first tweet sent by every new Twitterer. 

And certainly not your followers. You don't have any! Sending a 
tweet at this stage won't do you any harm, but it won't do you any good 
either. No one will read it. 

Figure 3.6 What Twitter calls “settings” actually offers a lot 
more than technical choices. It's one of the most important 
pages for successful Twitter marketing. 

Or at least no one will read it until they've started following you. 
At that time, they'll be free to see the first tweet you uploaded—which, 
because you just did it to see what this tweeting thing is all about, might 
not be very interesting at all. 

It's a bit like uploading a random Web page just to see what 
creating a Web page is like—and then leaving it up for all future users to 
see. 

Forget about sending tweets for now. 
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Don't worry about finding some friends to follow. 
And you certainly don't need to concern yourself about turning on 

your mobile to update your friends while you're on the go. 
Instead, click the Settings link at the top of the page and give 

yourself a proper profile. 
You'll be presented with a form that looks a lot like the sort of 

forms you're used to filling in on social media sites. You'll have a list of 
questions to answer that look simple, but actually require a little 
thought. 

Name and Username 
It starts with your name. 
Yes, you should know your name, and that question shouldn't be 

hard. But it might be. 
You probably have more than one name. You have a name. Your 

Web site might have a name. Your business might have a completely 
different name. 

And that's assuming you just have one business and one Web site. 
I've already pointed out the importance of choosing a username 

that can be typed directly into the browser. That's vital, and even though 
it's going to appear at the top of your profile page, it's never going to be 
pretty. 

Because it's also a URL, whatever phrase you choose is going to 
appear as one word. 

Your “name” will appear on the right of your Twitter page and 
reveals who you really are. 

So before you type in your name, you have to decide which brand 
you want your Twitter page to represent. 

Will the tweets be about what you're doing now or will they be 
about what your company or Web site is doing now? 

Do you see the difference? 
My followers tend to be people who want tips and advice about 

Internet marketing. When they look for that advice, they don't turn to my 
company, Infomedia. They look for me. 

My Twitter profile, therefore, uses both my username and my 
real name, so that I'm easy to find and so that anyone reading my tweets 
understands that they're coming directly from me. 

They're getting information that they can trust. 
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Note that on the right of this page, Twitter points out that you can 
change your username without affecting the tweets and messages you've 
already sent and received. 

That doesn't mean you should just enter the first username you 
think of. 

Although your current store of messages will be safe, you will 
have to tell your followers about the change. When you've got a lot of 
followers—and if you use the strategies in the next chapter, you will 
have a lot of followers—that's always going to be a real pain. 

In fact, one good strategy when you join Twitter is to open 
multiple accounts so that you can tweet about different subjects on 
different timelines. Twitter doesn't allow cybersquatting—and 
Twitterers who have tried it have had their accounts suspended—but if 
you think you might need more than one account, then it's worth 
reserving your usernames sooner rather than later. 

Twitter is becoming a popular place! 

E-Mail 
Your choice of name and username isn't going to be too difficult. 

If you have more than one identity or brand, it might take a little thought 
but usually, the choice should be fairly clear. 

Your choice of e-mail is a lot easier. 
This isn't an e-mail address that anyone is going to see. If people 

want to contact you through Twitter, they'll have to do it either by 
replying to one of your tweets or by sending you a direct message. But 
they won't see your e-mail address. 

The address you enter here will only be used to receive 
information such as Twitter's newsletters and to change your password. 

If you're the kind of person who tends to forget passwords, that 
second use can be pretty helpful! Make sure that you choose an e-mail 
address that you actually use. 

Time Zone 
Time on the Internet tends to be a pretty strange thing. Check 

your e-mail client and you might find all sorts of strange times attached 
to the e-mails you've received; often they look like they have no 
relationship at all to the time the message was sent. 

Usually, that doesn't matter at all. 



On Twitter though, because tweets describe what you're doing 
now, time is important. 

So for the most recent posts, Twitter displays how long ago the 
tweets were sent. If a tweet is a day old though, the time stamp refers to 
the time the tweet was sent based on the time zone the follower entered 
on the settings page. 

I think that's a bit confusing. I'd rather know what time of day the 
person I'm following sent his tweets. 

Again, it's not a hard question, but I think this is one that Twitter 
got wrong. 

Figure 3.7 Three different kinds of time stamp on my tweets 
as seen by a follower. One of them was right, but at least 
they're in the right order—and that's what counts! 

More Info URL 
And now we come to something that's really crucial. 
Twitter's profile appears to provide space to promote just one 

Web site. In fact, as I'll point out later in this section, with a little 
creativity, it's possible to promote all the Web sites you want. 

But even then, one Web site—the link that appears beneath your 
name on the right of the screen—will always be the most prominent. It's 
the one that people will click to find out exactly who you are and what 
lies behind this Twitterer. 

That makes the link very, very powerful. 
Usually, you'll want to link to your main Web site. Sometimes 

though, you might want to change this link to suit a particular 
promotion. If you were promoting a new e-book or affiliate product, for 
example, you could tweet about it on Twitter and link from your profile 
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to a landing page. Your tweets then would become another channel to 
bring potential buyers to your store. 

Do you see how useful this can be? 

One-Line Bio 
So far, all of the fields I've discussed have been very, very 

simple. 
They're very important—and you should know that they're much 

more important than they look—but none of them should have you 
scratching your head for more than a few seconds. 

Your bio will take some effort, and a fair bit of thought, too. 
Writing about yourself is never much fun. That's especially true 

when you're doing it for business. You have to find the things in your 
life that are interesting to others, make yourself appear professional, and 
do it all without boasting or sounding vain. 

Usually, that's pretty hard. 
Twitter makes it a real challenge—it only gives you 160 

characters. 
That's right, you get just 20 more characters than you have to 

write a tweet to describe your entire life history. 
What a relief! 
That means you can't go into detail, talk about all the things 

you've done and what you do for others. All you can do is choose one or 
two of the most important facts about you and write a sentence. 

As an example, for a long time, my bio used to say: 

“Husband, Father. Author. Speaker, Social Media Expert, 
Teacher. Generally Nice Guy.” 

You could follow exactly the same model, or you could produce 
your own. If you published a sports Web site, for example, you could 
write something like: 

“Football fan, youth coach, and all-round sports nut with bad 
knees.” 



Figure 3.8 My bio as it used to appear on Twitter. Should I 
include my location here? Maybe, but it's not critical and 
might localize my brand too much 

That's a very simple format: three one- or two-word phrases that 
describe who you are or what you do, followed by a short joke to finish 
it off. 

If you wanted to create a bio like this, you don't have to do any 
more than fill in these blanks: 

“[Professional description 1], [Professional description 2] 
and [Professional description 3] who likes to [Personal 
description.]” 

A professional photographer looking to use Twitter to promote 
his services then, could easily use that format to create a bio that said: 

“Wedding photographer, portrait pro, and creative artist who 
likes to photograph his kids at embarrassing moments.” 
A landscape contractor could come up with a bio that looks 
like this: 
“Tree surgeon, garden expert and green-fingered designer 
who likes to smell freshly-cut grass.” 

And someone who blogs about sport could use that format to 
create this bio: 

“Lakers fan, Yankees nut, and fantasy football coach who likes 
to tailgate downwind of the barbecues.” 

Do you see how bios like these leave room for just two or three 
basic facts about you while still allowing space for a little personal 
touch? That's all you have room for on Twitter, and it's all you need. 

If people want to find out more they'll have to come to your Web 
site. (I told you that link was going to be important!) 

So one way of writing your Twitter bio is to summarize yourself 
in 160 characters. That's the approach I've chosen and it's a very simple 
one. 

An alternative approach is to write a bio that discusses a 
particular project. 

This is a very different use of Twitter. Instead of tweeting about 
yourself in general, you'll be tweeting on one theme—which you can 
then change when that project ends. 

Order your copy of Twitter Power NOW!  http://www.TwitterPower.com 



British comedy actor and writer Stephen Fry 
(twitter.com/stephenfry), for example, is known for being tech-savvy. 
He has a Web site that he updates frequently and on which he blogs, 
vlogs, and podcasts. He also tweets several times a day, even when he's 
working. 

He probably does that mostly because he enjoys it—tweeting is 
fun, after all—but there's no question that his tweets also help to 
generate interest in his latest projects so that when they're released, they 
already have an audience. 

In the fall of 2008, for example, the BBC sent Stephen Fry 
around the world to film a documentary series about endangered 
animals. Fry constantly changed his location to reflect where he was 
tweeting from and updated his bio to describe what he was doing at the 
time. 

Figure 3.9 With almost 12,000 followers, British celebrity 
Stephen Fry is one of Twitter's top users. Look at how he 
uses his bio and his current location to promote his latest 
project 

His tweets still helped to promote his personal brand. They were 
still about what he was doing at the time (and yes, that included 
descriptions of what he was eating for breakfast at the hotel). But 
because the bio placed them in the context of a large project, those 
tweets were easier for new followers to understand, and they had a very 
strong promotional effect. 

This is something that any marketer could do. 
A photographer sent to Alaska for a week to shoot oil wells could 

change the location on his bio to reflect where he is now, and alter his 
bio to: 

“Currently shooting oil wells in Alaska for Shell.” 
A landscape contractor could edit his bio to describe a big project 

he's been hired to complete: 
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“Now designing the flowerbeds for Ventura's new Ben Sheffer 
Park.” 

And someone who was writing an e-book about fantasy football 
could write this in his bio: 

“Now working on the ultimate guide to real success with 
fantasy football.” 

Since putting this book together, for example, I've changed my 
bio to emphasize my work with Twitter. 

Bios like these look like tweets themselves—but they're not. 

Figure 3.10 My current bio, which includes information 
about this book 

Tweets describe what you're doing at one particular moment. 
They can't describe what you're doing over a period that lasts days, 
weeks, or months. Your bio can do that, and when it does, it focuses 
your tweets onto that one project. 

When you have a lot of followers, it can be a very powerful way 
of promoting your work. 

Location 
After asking you to sum up your life in 160 characters, Twitter 

then asks “Where in the world are you?” 
We've already seen how changing your location to reflect where 

you happen to be working on a particular project can be very helpful. 
Usually though, you'll be working in the same place most of the 

time, so you should be a little careful here. 
I don't try to hide the fact that I live in Loveland, Colorado. In 

fact, I talk about it quite a lot on my blog. It's a beautiful place and I feel 
very blessed that I'm able to live here. 
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But my products have nothing to do with my location. When I 
attend conferences, I meet people from around the country, and I know 
that my books, courses, and products are used by people around the 
world. 

I don't think that placing my location on my bio would really 
affect my branding, but I don't want people to feel that my work is 
somehow connected to Colorado. It isn't, so I chose to leave it off. 

If there's a chance that your location could localize your work, 
then you might want to leave the location off, too. 

Protect My Updates 
I'll skip the language setting because that's pretty self-

explanatory. The last option on this page, though, is perhaps the most 
important of all. 

Twitter's last question is whether you want to keep your tweets 
confidential so that only the people you approve see them, or whether 
you're prepared to let anyone at all see them. 

If you're using Twitter for marketing, do not click this box. 
You want to let anyone who wants to see your tweets. You want 

as many people as possible to come to your Twitter page, realize that 
you have fantastic, interesting tweets that they want to read, and sign up 
to be your followers. 

If people can't see your updates, they're not going to sign up. 
You'll be restricted to tweeting to the friends, family, and contacts that 
you've chosen. 

That's like a store owner hanging a “closed” sign on the door and 
only dealing with her friends. 

If you want to tweet only about personal stuff, that's fine. But it's 
a different use of Twitter. If you want to use Twitter to build your brand 
and grow your business, then leave that box unchecked. 

Choosing Your Twitter Picture 
All of your profile information is reached by clicking the Settings 

link at the top of the page, and is listed under the tab marked Account. 
There are six Settings tabs all together, but for now I want to skip 

past the Password, Devices, and Notices settings, and continue with the 
tabs that relate to your profile—the way you'll appear to followers. 



I believe that you should first prepare your page before you start 
sending and receiving tweets. Once you've completed your bio (and yes, 
you can change it later if you're not completely satisfied with it), your 
next step should be to upload a picture. 

Figure 3.11 Twitter places your bio information under the 
Account tab and separates Picture and Design. 

You will need to upload a picture to your Twitter profile. 
There's no getting around this step. 
If you don't add a photo to your profile, you'll appear on the page 

as two strange circles. That's not very attractive, and worst of all, it 
makes you look like you're not serious about your time on Twitter. 

When people add their photos, they'll expect to see yours in 
return. 

And it has to be a good picture too, one that portrays you as both 
professional and personable—exactly what your tweets should be doing. 

Remember, though, that the picture itself is going to appear very 
small, so it's a good idea to use a close-up of your face that makes you 
recognizable, even when you're no bigger than a thumbnail. Try to 
include a full-body shot and your expression will probably appear no 
larger than a couple of millimeters on someone's screen. 

You'll usually be better off with a good portrait that shows you 
smiling and at ease. 

That's easier said than done, and in practice people make a lot of 
mistakes here. 

Spend any time at all on social networking sites and you'll see 
photograph after photograph that look blurry or are just plain 
inappropriate. Here are number of guidelines to follow when adding 
your picture to any social media site, including Twitter: 

 Don't hold the camera yourself. 

Showing your arm doesn't look cool. In fact, it looks like 
you couldn't find a friend to hold the camera for you, or you 
don't know how to work the camera's self-timer. Neither of 
those create good impressions—and neither creates good 
pictures either. 

The pictures that I use on my social media sites have all 
been professionally shot. If you're serious about marketing 
with social media that's something you might want at least to 
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consider too. You can either visit a local photography studio 
or use BetterBusinessShots.com, a service that will send you 
to a local hand-picked photographer who will shoot a 
selection of portraits specifically for online use at prices that 
start at $99. 

Alternatively, you can just ask someone to lend you a hand 
so that you don't have to show your arm. 

 Use a good camera. 

Many laptops today come with built-in webcams. Desktop 
Web cameras are almost as standard as a keyboard and 
mouse, and even the cheapest mobile phone comes complete 
with a lens, e-mail facility, and practically a portable 
photography studio, too. 

Don't use them. 
Cameras like these tend to produce low-quality images 

with lots of distortion. They're hard to focus and often 
produce images that are grainy rather than clear. 

If you want to video conference with a friend or a business 
partner on the other side of the country, your webcam will do 
a fine job. I use mine all the time. 

If you want to snap your friends at a birthday dinner, your 
mobile phone is just the ticket. 

But when you're creating a portrait that will represent you 
on a social media site, use a real camera. Nothing else is good 
enough. 

 Keep the backgrounds to a minimum. 

Because you have such a tiny amount of space to squeeze 
your picture into, anything in the background is going to 
interfere with the most important item in the frame: you. 

Ideally, your features should fill most of the frame. And 
behind you, there should be just about nothing. 

You might be able to get away with a horizon line, the sea, 
or the sky but if the background is busy in any way—if it 
shows trees, parts of buildings, or your car—it's going to 
distract from your portrait and look unfocused. 

Find a nice white wall or a good high balcony and stand 
your friend, with the camera, directly in front of you. 

 Show yourself. 

And finally, use your picture, not a photograph of your cat, 
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your dog, your hamster, your favorite comic book hero, or 
some squiggle that you feel might do a good job of 
representing you. 

If you're tweeting on behalf of your company, then you 
can get away with using your company logo. Other than that 
though, you'll need to use your photograph. 

Social media is all about personal branding. It's about the 
connections you build as an individual and how you work that network. 

To create those connections, you can't be a wallflower. You need 
to show your face. So shy or not, you need to upload a picture to your 
profile. 

And it has to be a good one! 

Designing Your Twitter Profile 
Now we really get down to business. 
When it comes to choosing your profile picture, there's really 

only one option. You want to make it a close-up of your face, and make 
it fill the frame so that no one has to squint to look at you. 

Your profile design, though, is a lot more complicated. 
I've pointed out that Twitter leaves you very little room for 

creativity in your bio. You're not going to be able to say too much when 
you only have 160 characters. 

And the site is very tightfisted with the links too. Most of us have 
more than one site we'd like to promote, and it would also be good to 
bring Twitter's users into our Facebook network, Flickr streams, and 
MySpace pages. Being forced to place just one link on your profile is 
like taking a kid to a candy store and telling him he can only choose one 
piece of candy. 

Why restrict your followers to just one marketing channel? 



Figure 3.12 Twitter's profile design options are a lot more 
flexible—and much more useful—than they look. 

The background image gives you a chance to have it all. 
But you'll have to do a bit of planning. 
Twitter gives you a selection of twelve background images to 

choose from. 
You don't want to choose any of them. You want to create your 

own background and upload it by clicking the Change background 
image link beneath Twitter's designs. 

Instead of leaving the left side of your Twitter page blank or 
filled with some strange design, you want to use that space to promote 
your business. 

That strip is valuable real estate, and not using it as good as 
leaving money on the table. 

This what my Twitter profile looks like. Take a look at the left 
side of the screen. You can think of it as having four separate sections. 

The first section is the top-left hand corner. This is where the 
page begins so it needs to function as an introduction. It should say who 
you are and indicate with a glance what you do. 
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Figure 3.13 Change your background image and start 
building on your Twitter real estate. 

On my profile, I've done that with a stylized version of my name 
and a descriptive tag line. You could also put your logo here. 

Figure 3.14 My specially constructed Twitter background 
explains who I am, promotes my sites and my books, and 
sends people to my Twitter survey. What will yours do? 
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Remember that unlike a conventional Web page, this won't be the 
first place the user will look. Your latest tweet will always be far more 
prominent and draw the eye first. The user will then look at the top left-
hand corner in order to be able to see at a glance who is providing these 
tweets. 

That means this corner should contain an image or text that's 
visually enticing and which draws the viewer down the column. 

Directly beneath that, I've created an information column. 
This is just a vertical bar that runs alongside my tweets and tells 

my followers basic information about me and—even more 
importantly—where they can go to find out more. 

At the top of the sidebar, I've placed a second picture of myself. 
You don't have to place a picture there if you don't want to. It 

depends on the nature of your business and what you're promoting with 
Twitter. 

If you're promoting your personal brand, then using an image 
that's larger than the tiny box provided for your profile can be very 
helpful. 

People will see your profile thumbnail on someone else's Twitter 
page then click it to see who you are. They'll reach your profile and by 
seeing a second photo will feel that they're getting more than the simple 
introduction the thumbnail provides. They'll feel that they're getting a 
peek behind the scenes of your business. 

If you're promoting a product or a brand though, you could place 
a picture of that product here, or simply go straight into the text on the 
information bar. 

That begins with a brief introduction. One option is to explain 
what followers will receive if they continue reading your tweets. 

An introduction like this provides information about the benefits 
of becoming a follower, says something about what you do, and also 
functions as a “call to action,” encouraging people to hit that Follow 
button. 

 

Figure 3.15 An invitation and a further introduction. 
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You can use the same format in your own information bar. If you 
wanted your Twitter page to promote a blog about your travel 
experiences, you could write: 

“Follow me as I travel the world, visit ancient sites and eat 
some very strange food.” 

It's very simple and it can be very effective. 
An alternative approach is to do something even simpler. You 

can thank the user for following you and send him off to learn more 
about you. That's the approach I now take in my sidebar. 

 
What could possibly be easier than that? 
The bulk of the information bar is just a list of links that tell 

followers where they can go to discover more. Again, this is very 
simple, but it could well be the most important part of your Twitter 
presence. 

You can have all the followers you want. You could have tens of 
thousands of people reading your tweets every day and telling all their 
friends about you. But if that's all they do, they're going to be of no use 
to you. 

You need them to come to your other Web sites. You need them 
to click your ads, purchase your products, or subscribe to your services. 

You need them to help you make money—and that's not going to 
happen directly on Twitter. It can only happen by sending them to your 
other sites. 

This sidebar is the place to tell them where they can find those 
sites. 

Note how I provide lots of different options, and how I use 
headings to make the differences between those options clear. 

This is a very different strategy from one that you might be using 
on your Web site. There, you're more likely to use just a few external 
links so that you can control where your users go and so that those links 
don't compete with your ads. 

Here's the secret… 
Your sidebar is actually an ad. It functions just like a Google 

AdSense unit—but it's your Google AdSense unit. 
AdSense is probably the most used advertising network on the 

Internet. Operated by Google, the system's ads, delivered automatically 
and contextualized to match the page content, are what turned the search 
engine company into a multibillion-dollar corporation. 



And I'm pleased to say that I, and thousands of others, have 
enjoyed a great deal of success with them. I wrote about strategies and 
techniques for using Google's multi-billion dollar ad program at length 
in my previous title, The AdSense Code (2006—Morgan James 
Publishing.) 

 

Figure 3.17 It's not AdSense, but it works like AdSense … 
almost. 

You can't put AdSense units on your Twitter page. But you can 
create your very own AdSense-type unit that promotes you. 

The design is different, but the principle is exactly the same. 
You're tweets are your content—good content, of course—and the ad 
runs alongside it. Naturally, it looks nothing like an ad so that people 
actually want to look at it, not run away from it. 

That's the foundation of smart AdSense implementation, and it 
works in exactly the same way with these homemade “ads” on Twitter. 

And just as an AdSense unit usually includes lots of different 
links, so that readers have a choice and are likely to find at least one of 
them interesting, so your sidebar is more likely to tempt your readers if 
it's filled with lots of different URLs. 

So the headings tell people what sort of content they can find on 
those sites, and directly beneath those headings are the URLs 
themselves. 

There is however one very important difference between your 
Twitter sidebar and an AdSense unit: 

You can't click the links in your sidebar. 
It's just an image. It doesn't do anything except provide a 
background to your tweet timeline. 
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Clearly, that's a huge weakness. You can do something to get 
around it with some smart design work. I've made the headings and 
keywords in my information bar blue so that they look like links. 

They might not function as links, but they will be as eye-catching 
as links. 

Note that I didn't make the URLs themselves blue. That would be 
misleading. Followers might want to click them, and they'd be irritated 
when they find that they can't. 

The best I can do to help guide them to my Web sites is to make 
the heading stand out in standard link blue, and create enough curiosity 
with my tweets to make followers type the URL into the browser to 
learn more. 

And finally, at the bottom of the page, I've highlighted one 
particular link that I would really like my Twitter users to follow. In this 
case, it's my Twitter survey—much of the information from which went 
into this book. 

 

Figure 3.18 The bottom of my information bar gives a final 
kick to my promotions. 

But the beauty of that last section of the information bar is that it 
can change. 

Whenever you want to promote a new product, all you have to do 
is edit your background image and change the information about the 
product page. 

If you're thinking that I should have put that promotion at the top 
of my information bar, then think again. 

Your most important product should go at the top of the 
information bar—the brand that you want most to promote. In the case 
of my Twitter page, that's my personal brand. 

My Twitter page isn't about my Twitter survey. It's about me, so 
my brand goes at the top of the page. The Twitter survey is the second 
most important item I'd like to promote, so that goes at the bottom of the 
page, together with an image, so that it stands out. 
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Simple! 

Designing a Commercial 
Background Image for Twitter 

Or rather the design is simple, because creating your background 
image can be a little technical. 

It's not very technical but if, like me, you know absolutely 
nothing about graphic design you might want to outsource the image 
production itself to a professional designer. 

Supply the mock-up, explain what you want the image to include, 
and let the designer do the hard work of making sure all the figures add 
up—because your design will need to have all the right dimensions if it's 
going to succeed. 

Hugh Briss, for example, offers customized Twitter backgrounds 
through his Web site, TwitterImage.com. Prices start from $75, and he's 
already created beautiful backgrounds for some of Twitter's biggest 
users, including Chris Pirillo (twitter.com/chrispirillo) and blogging 
expert Darren Rowse (twitter.com/problogger). 

That's the easiest option. But actually, there are a whole bunch of 
different ways of creating a background image for Twitter, and some of 
them are very easy indeed. 

If I can do it, no one has an excuse!  

1 Do it all yourself. The hard way is to open up Photoshop (or 
Gimp or Paint.Net, if you prefer to use a simpler graphics 
program that doesn't cost anything) and get designing. 

Here's what you need to know:  

 The maximum size for the image is 800kb. 

 The image dimensions can be flexible. Mine is 
, which is standard and does the job. 

Stretching it to 
1898 1593×

2048 1707× , though, would make sure it 
fills even the biggest screens. 

 The dimensions of the sidebar on the left are 
80pixels 587×  pixels. 
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 The top of the Twitter logo is 14 pixels from the top of 
the page. Place the highest point of your first image on 
the same line and it will be level with the logo. 

Note that while you can put a sidebar—or anything else—on the 
right side of the page too, there's no guarantee that it will 
appear on screens with different sizes; on small screens, it 
could be hidden by the Twitter timeline. If you're putting the 
sidebar on the left, adding information on the right might also 
be distracting: you just want your users to see your links and 
your tweets, then surf on to find more. Hugh Briss, though, 
has come up with some pretty neat designs that use both sides 
of the screen. 

If you've got skills with colors, shapes, and design programs, then 
you can use these figures to get creative. If you don't, you can 
keep things simple. 

2 Use a free template. Twitterer Wayne Sutton 
(twitter.com/waynesutton) has uploaded a free template that 
anyone can download and use as a foundation for their own 
backgrounds. 

You can download the template file from Box.net at 
www.box.net/shared/lgw2pz4gso. Having saved the file, 
you'll be able to open it and start making the changes you 
want to the picture and the text. 

That will give you the sidebar, but it won't give you a unique 
background design for the rest of the page. Fortunately there 
are a number of ways to deal with that, too. 

3 Use a free background design. Designer Natalie Jost 
(twitter.com/natalie) is giving away a bunch of beautiful 
background patterns at TwitterPatterns.com. You can only use 
them on your Twitter page—so no using them on your Web 
site without paying Natalie for her work first—but there are 
some beautiful choices there. 

Alternatively, GrungeTextures.com also offers a big selection of 
textures and backgrounds that you can use under a Creative 
Commons license. 

4 Use my background as a template. Want to see what 
someone's background image looks like without all of the 
Twitter stuff on it? 

Right click anywhere on the Twitter page and you'll be given a 



list of menu items. One of those menu items is “View 
background image.” 

Figure 3.19 Natalie Jost's Twitterpatterns.com provides a 
huge range of beautiful background designs—and all for 
free! 

Press that option and you'll see a small version of the background 
image that was used to create someone's Twitter page. You 
can then expand the image to see it in real size. 

 

Figure 3.20 Removing the tweets from my Twitter page. 
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Usually, you can only do this to get ideas. Other Twitterers aren't 
going to like you swiping their designs and building over 
them, but I don't mind. Feel free to use my background image 
as a template for your own. 

You should change the background design itself—you don't want 
your page to look exactly like mine! And you should change 
the design of the logo, too, to match your own brand. But the 
sizing and dimensions will help to make sure that your 
background is exactly the right shape and size. 

Finally, don't “tile” your background image. When you're 
including a sidebar, the result could be unusual—and not very 
pretty. It's a much better idea to make sure that your image is 
wide enough to fill the entire screen without being tiled. 

5 Pay a designer to get it done right. Just like with Web site 
design, you'll want to make sure your Twitter background 
looks professional. Several new services are popping up to 
help you accomplish this goal. Most recently, I've been 
impressed with Twitart (twitter.com/twitart). They will design 
a custom background and avatar for under $100. You can 
check out their portfolio and current pricing at 
www.TwitArt.com. 

Choosing the Right Colors 
Creating a tempting background image can be a lot of fun. It 

might look a little technical, and if you really find it daunting—or want 
to get something truly unique—you should be able to find a designer 
who can build something for you. 

But it's really not necessary. You should be able to knock out 
something very effective within about half an hour, especially if you're 
using a template. 



Figure 3.21 Colors are an important part of your Twitter 
design success. You can choose from a color wheel or type 
the code numbers in manually. 

Twitter, though, also lets you choose your color scheme, and this 
can be a little tricky. The most important thing to bear in mind here is 
clarity. 

You want your users to be able to read the text and find the links 
without having to squint, search, or generally become frustrated. 

You can set the colors for five of the elements on your Twitter 
page: background, text, links, bio sidebar, and sidebar border. 

Background 
If you've created your own background image—and, of course, 

you should have done—then you won't need to worry about this setting. 
The color will only appear on the right of the screen where your image 
ends. 

Again, be sure to make the image large enough to fill even the 
biggest screen and this color won't be visible. 

Just to be safe though, it's probably best to choose a color that 
matches the color of your background image. You'd lose any design, but 
the fact that your image is too narrow will be less obvious. 

Text 
The text setting refers only to the color of the words on the 

sidebar on the right. The Twitter timeline itself will always be black text 
on a white background. 
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Unless you've got some fantastic design in mind, make the text 
black—or some other dark color—and the background of the sidebar a 
relatively light color, so the text stands out. 

Remember that design on the Web is all about results, not effects. 
You can have the most beautiful color combinations in the world, but if 
no one can read what you've written or can find your links, the design 
has failed. 

Links 
And that's why your links should always be blue. 
Just use the default color that Twitter provides for this setting. It 

should be absolutely clear to your followers that the reference to your 
Web site is a link and that they can click it to learn more about you. 

Confuse them and you'll lose clicks—and possible sales too. 

Bio Sidebar 
I've already mentioned that your bio sidebar on the right should 

be a light color so that the text that describes your bio information stands 
out. But it also needs to complement the design of your background 
image, so this might require a bit of experimentation. 

Gray works well, so if in doubt, choose that. 

Sidebar Border 
And finally, the color of the borders in the right sidebar is the 

least prominent color that will appear on the page. It runs around your 
bio sidebar and between each of the bio's sections. 

In fact, you'll probably only notice it if you get it wrong. Choose 
something garish, like canary yellow, and you'll see what I mean. 

The safest bet is often black, but it will really depend on how 
you've set up your design. Make the sidebar border the same color as the 
sidebar background and you can get rid of the border altogether—
another good choice. 

Creating the right background design on Twitter is hugely 
important. It's a vital opportunity not just to make your Twitter page 
look good but to broadcast some valuable marketing information too. 

It's worth making the effort to get it right. 
Sometimes, less is more. 



David Lawrence is a friend of mine who is a rising celebrity. If 
you watch the NBC TV show Heroes, you'll recognize him as the creepy 
and evil puppet master, Eric Doyle. 

I noticed that David was not using Twitter, and he became a 
convert with just a few short e-mails. In just two weeks' time, he shot up 
to over 600 followers. I'm sure he'll have thousands by the time some of 
you read this book. 

David's design is quite simple, and evidence that you don't need a 
fancy design to stand out. You can follow David at 
twitter.com/dhlawrencexvii. 

As an aside, fascination with celebrity is nothing new. There are a 
slew of meta-Twitter sites popping up which let you keep tabs on 
celebrities and other notable personalities based on their niche. 

For example, www.FamousTweet.com tracks a number of actors, 
television stars, sports stars, authors, and more, all on one page. 

Want to know what those in Internet business are saying? 
www.MarketingTweet.com tracks those in the marketing world. 

As Twitter becomes more populated, I would expect a number of 
niche-oriented trackers to pop up. 

Notices to Notice 
Once you've created your background image, you'll ready to start 

tweeting. Or almost ready, because there are just a couple more small 
things you still have to do. 

The first is to set your notices. This lets you choose how often 
you want Twitter to notify you. 
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Figure 3.23 Twitter's notices can be a touch confusing 

If you let it, Twitter will notify you a lot. You want it to notify 
you sometimes, in ways that help you to build followers and enhance the 
site's marketing power. 

Auto Nudge sends a text message to your phone or to your instant 
messaging account if you haven't sent a tweet in 24 hours. Frankly, I'd 
rather receive a message telling me I'm tweeting too much. Once you get 
started, that's a bigger danger than going a day without sending an 
update. 

More important are the settings for @ Replies. 
As we'll see, Twitter isn't just a place to broadcast your messages. 

It's also a place to have a conversation. People who see tweets are able 
to reply to them, ask questions, and answer queries. 

This setting determines whether other people's responses to the 
tweets they read appear in your timeline, and if so, which people's. 

You can choose between showing everyone's replies, only replies 
sent between people you're following, and showing no replies at all. 

In general, you should choose to show everyone's replies. 
Yes, that when you look at your home page you're going to see 

lots of messages that aren't directed at you. But you'll also see who is 
interested in the same sort of topics as you and who might make a 
potential follower—and a potential customer—in the future. 

That's all valuable stuff. 
When you want to have a lot of followers, showing all of their 

replies in your timeline can make a real difference. 
You should also choose to receive e-mails when you pick up a 

New Follower and when someone sends you a Direct Message. 
At some point, you might want to turn off those new follower 

notifications. If you're lucky enough to be getting dozens of new 
followers a day, it can get a bit annoying. 

But you should keep your direct message e-mails. You won't 
receive too many of those, and you can choose either to ignore them or 
answer them. Either way, picking them up from your e-mail inbox is 
much more convenient than logging in to Twitter to do it. 

And finally, receiving the Twitter Newsletter can be interesting 
— but not as interesting as reading the Twitter blog, which should 
become part of your regular Internet browsing. It's always full of useful 
stuff. 



Turning On Your Devices 
The last thing you should do before you start sending tweets is to 

set up your mobile phone. 

Figure 3.24 Twitter also lets you tweet to and from a mobile 
phone. You can be connected and computer-free 

Twitter began with mobiles in mind, so it's not too surprising that 
while you can have a lot of fun—and a lot of benefits—with Twitter just 
using your computer, being able to send and receive tweets from your 
mobile phone makes the whole experience much better. 

You can send out an update while waiting for your meal in a 
restaurant, while you're standing in line at the DMV, or while you're 
sitting in the audience at a conference listening to a speaker—and 
sharing what you're hearing with your followers. 

It makes the whole thing much more convenient, and it means 
that you're much less likely to forget to update. 

To send and receive tweets on your mobile, click the Devices tab 
under Settings, enter your phone number, and click the checkbox that 
allows you to receive tweets on your phone as SMS messages. 

 
You'll then receive a code. Send that code to 40404 in the United 

States, 21212 in Canada, or +44 7624 801423 everywhere else, and your 
phone will be set up to send and receive tweets. 

Because you've agreed to receive tweets on your mobile, though, 
you are at risk. When you're following lots of people—and to build up 
followers, you will need to follow lots of people—your phone will be 
going off all the time. 
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So before you start following people, send the word “stop” or 
“quit” from your mobile phone to Twitter's number. That will leave your 
phone set up to receive messages, but stop you receiving any messages 
at all. 

Later, you can choose to follow selected Twitterers by sending 
the message “on username” (e.g., “on joelcomm”) so that only the 
Twitterers you feel are the most important turn up in your phone. 

That's just one of a bunch of useful commands that you can send 
to Twitter from your mobile phone once it's set up to send and receive 
tweets. 

And that's it! 
Once you've done that, you're ready to send your first tweet. 

Sending Your Very First Tweet 
Hit the home link at the top of the page to return to your Twitter 

page. 
There, at the top of the screen, is Twitter's constant question 

“What are you doing?” Beneath it is the space for you to write—in 140 
characters—an answer. 

So off you go. 
Type whatever is going through your mind and hit “update.” 
Don't worry if you can't think of anything very smart and witty to 

write. At this stage, you just want try writing something so that you can 
see what happens. “Joining Twitter!” is good enough. 

Now anyone will be able to read that tweet. 
If that sounds like a terrible idea, click the tweet and you'll get a 

time stamp. Click that time stamp, and you'll get the tweet itself. On the 
right of the update will be two icons: a star and a trash can. 

The star “faves” the tweet (marks it as a favorite) so that you can 
easily find it again. The trash can deletes the tweet. There's a good 
chance that you'll find both of those useful. 
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Figure 3.26 Love your tweet or hate it, once it's up, Twitter 
gives you options 

Becoming a Follower 
The last thing you need to do before you're ready to start building 

up your Twitter presence is to follow people. 
This is the easiest part of Twitter, and really the most enjoyable. 

There are so many amazing people on the site that you shouldn't have 
any trouble at all finding people whose tweets you want to read and who 
you want to follow. 

If you already know who you want to follow on Twitter, just surf 
to their Twitter page and hit the Follow button. If not, there's a stack of 
people in the directory at the back of this book who post very interesting 
updates. 

You're welcome to go to twitter.com/joelcomm and follow me 
too! 

So that's the basics. You now know how to set up your Twitter 
account and create an attractive profile that acts as a marketing tool. And 
you know too how to send tweets and follow people. 

Now you can start building up your own followers. 
 



CHAPTER 4 

BUILDING A FOLLOWING ON 
TWITTER 

Web sites have users, Facebook has friends, and Twitter has 
followers. They follow your messages—and in the process, they follow 
your life. 

Unlike users or Facebook friends, though, followers don't have to 
make any effort to enjoy your content. The tweets that you write can 
come to them, even directly to their mobile phone if they want. 

But like users and Facebook friends, followers are valuable. The 
more followers you have, the further your messages will reach and the 
more influence you'll have. 

As always on the Internet, it can take time to build a large 
community of readers—certainly more time than most impatient 
publishers like to commit. But it's worth the effort and there are a 
number of things that you can do to reduce that time and build your list 
quickly. 

The most important is the piece of advice that remains golden 
whatever you're doing on the Internet: 

Produce content that's interesting, fun and valuable. 
Tweets are supposed to describe what you're doing right now, but 

they can also include opinions, announcements, and conversations. You 
can write anything you want. You can even include links in your tweets 
to send people for further reading. Clearly, that can be very useful! 
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Figure 4.1 High school was a drag, but it's nice to be 
popular now. This is how my followers look to other 
followers on Twitter. Browsing follower lists is a good way 
to find people with updates that you want to read 

But if all you do is tell people about your new product or try to 
send them to some affiliate site, you'll soon find that you have no 
followers at all. 

Don't forget that many of your followers will be receiving your 
tweets on their mobile phones. That means that they might be paying for 
them. If they don't think that they're getting value for their money—
whether that's entertainment value, advice value, or any other kind of 
value—they'll stop following. 

You might not have to pay money for followers on Twitter. But 
you do have to pay with good content—in 140 characters or less. 

In this chapter, I'm going to explain how to build your followers. 
As you follow these strategies though bear in mind that the best way to 
create a long list of followers—the only way to keep them reading and 
engaged—is always to create great content. 

Quantity or Quality: Choosing 
the Type of Following You Want 

If you want masses and masses of followers, there's really 
nothing to it. It's a breeze. It's simple. It's almost foolproof. 

Simply browse Twitter and follow everyone you see. 
Some of those people will follow you in return automatically. 

Others will follow you out of manners. 
Most won't follow you at all, so to get, say, 1,000 followers you 

might have to follow 7,000 or 8,000 Twitterers or more. 
It's possible. You can do it. And if you're desperate to have a 

large Twitter following, it could be an interesting experiment. 
But I wouldn't recommend it, and I wouldn't do that for a number 

of reasons. 
The first is that it's going to take you a huge amount of time. It's 

going to be very tedious, and it's going to stuff the tweets that you see on 
your home page with messages from people you really don't care to 
follow. 
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In effect, you're agreeing to be spammed in return for doing some 
spamming yourself. 

That's going to turn what should be a really fun experience into 
something that you're really not going to want to do for very long. 

But the most important reason for not building your followers by 
following as many people as you possibly can is that the marketing 
effect will be about as strong as spam. 

When you send out a tweet about your new product, your new 
blog post, or the release of your new e-book, only a small fraction of 
your followers will pay attention. 

That doesn't mean that you shouldn't want a large Twitter 
following, though. Obviously, lots of interested followers is always 
going to be better than a few interested followers. But the price to be 
paid for having a large number of followers is often a less-targeted 
market and a lower conversion rate of followers to customers or users of 
your own site. 

On the other hand, you can choose to target only those people 
with a direct interest in your topic; while you should be able to keep 
many of them active and engaged, there will be relatively few of them. 

And you'll be missing other people who might be interested in 
what you have to say. 

So what should you do? Should you attempt to build as large a 
following as possible? Or should you try to make it as targeted as 
possible? 

In general, you want a core group of followers who are very 
interested in your topic, as many people as possible with a mild interest 
in your topic, and a few people who might be interested in some aspects 
of your topic if you get lucky. 

In practice, level of interest is not easy to measure, and the 
chances that you'll turn a vaguely interested follower into a loyal 
customer will depend on your topic. If you're using your Twitter 
membership to drive people to a Web site and products about fantasy 
football, for example, you might be able to convert many people who 
have an interest in sports, even if they don't play fantasy football. 

If you tweet about lacrosse, though, you'll probably struggle. A 
more focused group of followers would then be much more valuable 
than a large one. 

One factor in deciding whether to go for as large a group as 
possible or focus on a select group is the broadness of your topic's 
appeal. 
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 If your topic is very popular—sport or cars, for example—you 
could do well with a large group of followers. 

 If your topic appeals only to a small crowd—polo, for 
example, or solar-powered cars—then you might do better 
narrowing down your followers. 

Note that the broadness of a topic's appeal isn't the same as the 
size of its niche. A marketer who had a Web site about Corvettes, for 
example, would be operating in a small niche. But the topic could be of 
interest to anyone who likes cars. 

When you're considering who to target for your followers, begin 
with those most interested in your topic. Then expand to bring in people 
who might be interested in some of the topics you'll cover in your 
tweets. 

Clearly, there's no scientific formula here. 
The balance that you create between a highly targeted group of 

Twitter followers and a more general crowd will usually be down to a 
feeling that you have about your chances of bringing in people with only 
a slight interest in your topic. 

That feeling comes from experience, and it comes from an 
understanding of your subject and its audience. But it is important to 
also understand the difference between those two types of followers and 
try to include both in your list of followers. 

So how do you go about finding high quality followers? 

Quality: How to Be Intentional 
about Creating Your Own 
Network of Experts 

High quality followers can do different things. Some will be the 
type of followers who hang on to your every tweet, follow all your links, 
and buy your products. 

You certainly want to have lots of those … but identifying them 
isn't easy. Few Twitterers write on their bios that they're looking to buy 
lots of products about Corvettes or football—or anything else. 

What you can find very easily on Twitter, though, is experts. 



This is really Twitter's strength. The site is stuffed with people 
who have great information about particular subjects and are willing to 
share it. 

Find experts on a topic related to yours and encourage them to 
follow you, and you'll be giving yourself a massive and very valuable 
network. 

The first thing you have to do, though, is find them. 
Twitter has never had a very good search engine. If you were 

looking for a particular user on the site, you could toss their name into 
the search engine and hope something came up. 

But that was about it. 
Looking for keywords was always a huge pain and the results just 

weren't up to scratch. 
One of the best things about Twitter, though, is that it lets 

developers create their own tools for the site. As we'll see later in this 
book, some of those tools can be very valuable. One tool was so 
valuable that Twitter decided to buy it. Summize's search engine is now 
a part of Twitter and can be reached by surfing directly to 
search.twitter.com or by clicking the search link at the bottom of a 
Twitter page. 
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Figure 4.2 To search on Twitter, you have to get off Twitter 
and use search.twitter.com 

You can enter your keywords and pull up tweets that contain that 
phrase. 

You'll then be able to see who's talking about your topic and, by 
looking at the bios and reading their tweets, see which of those 
Twitterers are the leading experts. 

If you were tweeting about fantasy football, then all of the people 
that came back in the search results for that phrase would be potential 
followers. You could try following them all and hope that they follow 
you back, but that's going to take a while. 

It's much more efficient to identify the key Twitterers on the topic 
and get them to follow you. 

If other people see that the expert is following you, they'll assume 
that you're also an expert and want to follow you too. 

Do you see how that works? 
One way to succeed on Twitter is to hang out with the influence-

makers. Find the top people in your topic on Twitter, and become a part 
of their circle. 
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Figure 4.3 Search for “fantasy football” using Twitter's 
search function and you get a huge list of responses. Clue: 
experts usually put pictures on their profiles 

 
When you're one of the prominent Twitterers on the site, you'll 

find it's much easier to persuade people to read your tweets. In fact, you 
won't have to do anything but make sure that your tweets are interesting, 
informative, and entertaining. 

And the best news is that getting in with the expert crowd on 
Twitter is much easier than becoming part of the in-crowd at high 
school. 

There are three simple steps.  

1  Identify the experts. Once you've got your list of people 
who have mentioned your topic in their tweets, you'll need to 
narrow them down to find the key influencers. 

Good signs to look out for in the search results are a picture in the 
profile and frequent posts. Experts understand the value of 
both of those things. 

You can also try tweaking your search to include terms such as 
“guide,” “guru,” “expert,” or “author” to help identify leaders. 

When you find someone, check to see how many followers they 
have and when they last updated. There's no minimal number 
of followers a Twitterer must have to become an expert—too 
much depends on the topic—but if they've got four figures 
and post several times a day, that's a pretty good sign! 

Whatever your topic, it shouldn't take you too long to produce a 
list of at least a dozen people who are experts to some degree 
in your field. 



Read their tweets and follow them. 

Figure 4.4 Is this one expert found? 

2  Gain their friendship and respect. So far, all you've done is 
find an expert and chosen to follow his or her updates. 

That's going to be interesting, but it's not always going to turn 
that expert into your follower. It's only going to turn you into 
their follower. 

And if that expert does choose to follow everyone who follows 
them—as many Twitterers do—that's just going to make you 
a face in the crowd. 

To be seen as an expert yourself, you need to stand out both on 
the list of people they're following and on their timeline. 

That happens only when you turn that Twitter connection into a 
friendship and a relationship cemented by respect. 

Twitter provides a couple of tools to do that. 

You can hit the reply icon. Or you can send them a personal 
message. 
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In general, replies are better. All of your followers will be able to 
see them. Even if the expert himself doesn't respond, other 
people will see that you're following that expert and that you 
have something to contribute to the discussion. 
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That already starts to make you look like an expert. 

And if the expert responds to your reply, then you've hit the 
jackpot. All their followers will see that tweet and stop by to 
see who they're talking to. You'll pick up a ton of followers 
that way. 

Personal messages are better if you have a special request, and 
you should probably only use them once you've already 
attracted the expert's attention through your tweets and your 
replies. 

Otherwise, it's too much like sending a cold e-mail to someone 
and hoping they respond. If they don't, it's also unlikely that 
they'll respond to a reply, so you'll have lost the opportunity to 
start a conversation in public too. 

However you plan to make yourself noticed, do be careful. No 
one is going to appreciate being bothered by everyone who 
follows them. Twitter might be a very friendly, open place 
where it's remarkably easy to exchange messages with the 
kind of people you'd really struggle to meet anywhere else, 
but if you want to build a friendship you still have to pay your 
dues. 

3  Give back more than you take. To do that, you have to give 
the expert you're hoping to add as a follower information 
that's truly valuable. 

You can tell him something he doesn't already know. 

You can point him in the direction of a resource he might find 
helpful. 

You can even try sending him a link if it really will make a 
difference to what he's doing. (Links are a dime a dozen, so if 
you're going to reply with a link as a way of attracting 
attention, the content of the link has to be really good.) 

And you need to hand over this valuable information as often as 
you can. 

Twitter works because people are prepared to share valuable 
knowledge for free. Some of that knowledge might look 
worthless, but if it really is worthless, no one will follow 
them. 

When you show anyone that you have valuable knowledge to 
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share, you'll stand out—even to other experts. 
Building up a collection of experts as followers will take a little 

time. Some of that time will be spent searching. Some of it will be spent 
reading tweets—that can be very addictive. Some of it will be spent 
updating your own tweets, so that you continue to be an active member 
of the community. 

And some of it will be spent replying to other experts in your 
field and messaging them. 

As you're doing it though, you should find that the number of 
followers starts to grow—first with people you respect and then with the 
people who respect them. 

Quantity: Seven Killer Strategies 
to Reaching Critical Mass on 
Twitter 

I pointed out that there are two kinds of follower lists. There are 
targeted follower lists made of a few people with a strong interest in 
your topic; and there are general follower lists made up of lots of people 
with a weaker interest in your topic. 

I also pointed that while you'll want your list to have a mixture of 
both types of followers, the balance between them will depend on the 
nature of your topic. 

We've seen that adding targeted people can be difficult. It's 
enjoyable and interesting. You'll learn a great deal reading the tweets of 
other important people on the site, but it can take time and it does 
depend on good tweet content and good replies. 

Creating a large, general follower list can be a lot easier. 
Beyond creating great content, there are a couple of important 

principles you need to keep. 
The first is that you have to participate—you have to become a 

follower. 
You can follow all sorts of people on Twitter. You can follow 

people you know, people you don't know and people you'd like to know. 
Each time you become someone's follower, you turn up in their 

list, which means that they can see who's following them—and so can 
everyone else. 



You don't have to ask their permission—all tweets are public 
unless the Twitterer restricts them—and you don't have to wait for them 
to approve you. All you have to do is hit the Follow button, and that 
person's tweets will appear on your page, and, if you want, on your 
mobile phone too. 

Once you've found someone to follow on Twitter, you can see 
who they're following and who's following them. If any of those people 
look interesting, you can add them to your follow list—and continue. 

As I mentioned, that could be all you need to do to win followers, 
but that would be slow going and inefficient. 

The other principle you need to keep is to join the conversation. 
So far, I've been describing Twitter as though the information 

flow was only one way. That isn't the case at all. While the main use of 
Twitter is to let other people know what you're doing, thinking, or 
listening to at any moment in time, the service also acts like a public, 
slow-motion instant messenger. 

You can ask questions and provide answers to the questions other 
people ask. 

In fact, the ability to get great answers on Twitter is one of its 
biggest strengths. The entire site acts like a giant forum in which experts 
on all sorts of subjects are willing to lend their advice to almost anyone 
who asks for it. 

It's something that makes Twitter a very valuable resource. Every 
time you respond, you contribute to someone else's conversation. That 
makes you a valuable part of the community—and it increases the 
chances that other people will follow you too. 

Figure 4.5 Go ahead, make my day. Tell me what you think 

Building a long list of followers doesn't happen overnight. It 
comes as a result of networking on the site, of providing good tweets 
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that other people want to read, and of being active in other people's 
discussions. 

It's the reward that comes from participating on Twitter, and best 
of all, it's a lot of fun to do. 

But it is important. Twitter really took off once it achieved a 
critical mass of users—when enough people were using it that the tweets 
were interesting to read and there was a good chance that you could find 
someone you wanted to follow. 

Critical mass is important to your follower list, too. You need to 
have enough followers to enable your tweets to spark a conversation. 

You need to have enough followers to be able to convert at least 
some of them to customers, users, or clients. 

And you need to have enough followers to spread word of your 
tweets and inspire other Twitterers to tell their friends about you. 

Although there aren't any foolproof shortcuts to creating your list, 
there a few things that you can do to cut the time and build your list 
faster. Here are seven different ways to do it: 

1 Look for people you already know. Let's start with the very 
easiest method: Look for people you already know. 

Twitter is popular enough now that there is a good chance that at 
least some of the people in your address book are already 
Twittering away. 

As we've seen, Twitter lets you find those people on the site by 
taking a leaf out of Facebook's page. It can scan your Web 
mail and compare your contacts to the people in its own 
database. 

Initially, I recommended that you do not do this. I believe that it's 
a better idea to wait until your profile has been created and 
you've started posting tweets. 

Once you've done that though, you're free to go. Just hit the “Find 
People” link at the top of the page, enter your e-mail address 
and password, and let Twitter do the searching. The site will 
then return a list of all the people in your contact book who 
are using Twitter. Follow them, reply to some of their tweets 
or send them a personal message to make sure that they see 
you're following them, and there's a good chance they'll 
follow you too. 

That's the good news. 
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The bad news is that this only works for Web-based mail. At the 
moment, there is no simple way to search your Outlook 
contacts for Twitterers. 

So you'll have to cheat. 

Open a free Web-based e-mail account such as Gmail or Yahoo! 
Mail, if you don't have one already. Then export your contact 
list from Outlook and import it into your new account. Your 
new mail service will explain how to do it, but it shouldn't 
take more than a few minutes. 

You won't have to actually use that account, but you will now be 
able to search your contacts automatically on Twitter to see if 
any of them are Twittering. 

How many followers will this method give you? 

It depends on the size of your contact list and the chances that a 
large part of it will be on the site. You're unlikely to pick up 
thousands of followers right away, but there is a good chance 
that you'll be able to add a few new readers, and there's an 
even better chance that those people will follow you in return. 

2 Tweet your blog. One of the most common goals of a good 
Twitter presence will often be to direct followers to your Web 
site. 

Once they reach your site, your followers will be able to read 
posts that are longer than 140 characters. They'll be able to 
click on your ads, and they'll be able to buy your products. 

They won't be able to do any of those things on your Twitter 
page. 

But another of your aims will also be to build a closer connection 
with the users you have, so that you become a part of their 
lives. That means your users will return to your site more 
often and they'll be more likely to take you up on your special 
offers. 

Those users, then, are a valuable pool of potential followers. 

If you can show your users your tweets and bring them onto your 
Twitter page, you'll be able to massively increase the number 
of your followers. 

And Twitter makes it very easy to post tweets on a Web site. 



Figure 4.6 Joe Teh puts his tweets on his blog, 
techielobang.com/blog 

Surf to twitter.com/badges and select the kind of page on which 
you'd like to put your tweets. The site offers MySpace, 
Facebook, Blogger and Typepad as automatic options, but 
also provides widgets that work just about everywhere. 
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Figure 4.7 Twitter's own widgets make publicizing your 
tweets as simple as click, cut, and paste 

Once you've chosen the type of badge you want, you'll be able to 
customize it and copy the code. Insert the code where you 
want the page to appear on your site, then upload and check to 
see it's all looking the way it should. 

As always, it's a good idea to make the customization match the 
design of your site as closely as possible. You want your 
tweets to look like they're part of your site, so that readers see 
it as extra content, not something that's been brought in from 
outside—like an ad. 

The result should be that you'll have some extra content on your 
site, your users will be able to see your tweets on your page 
and they'll be tempted to click through to your Twitter page to 
see all the tweets they missed. 

If you're getting thousands of users to your Web site every week 
and only a small fraction of them actually follow you on 
Twitter, you can still end up with a massive number of 
followers using this method. 

For WordPress users though, the news doesn't look quite so good. 

In fact, it's even better. 

You'll probably have noticed that WordPress isn't listed as one of 
the badges that Twitter offers. While you can select “other,” a 
better option is to use the Twitter Tools plugin. You can 
download it for free from alexking.org/projects/wordpress. 

This plugin won't just show your tweets on your site, it will also 
let you send tweets from your blog, turn your posts into 
tweets, and issue alerts, complete with a link, whenever you 
write a new blog post. (Alex, a Web developer in Denver, 
Colorado, has a bunch of other very cool WordPress plugins 
and themes that you can check out on his site, too.) 
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Figure 4.8 Alex King uses Twitter Tools on his own Web 
site. Note how his updates look like content to make sure 
they're read, not ignored. The More updates link leads to his 
Twitter page, where his users can follow him 

3 Pay your followers! This might not sound like the smartest—
or the cheapest—way to bring in large numbers of followers 
… but you could just consider paying people to follow you. 

Giving away freebies is a marketing standard. You create 
goodwill, let potential customers try your products before they 
buy, and build a list of clients that you can draw on in the 
future. 

As long as you follow the simple rule that what you give away 
should cost you little but have high value to the recipient, you 
should find that offering freebies can have a fantastic effect 
on your revenues. 

I've given away hundreds of thousands of dollars' worth of goods 
through my Web sites and seminars—and I've received many 
times that in return. 

The principle can work in exactly the same way on Twitter to 
incentivize Twitterers to follow you. 

Angie Jones (twitter.com/fitbizwoman), who produces a 
subscription-based fitness newsletter, for example, uses her 
Twitter bio to promise a free recipe e-book to anyone who 
follows her. 

E-mailing that recipe book will cost her nothing. In fact, when 
she asks her new follower for an address, she'll be building up 
an e-mail list of people interested in exactly the sort of 
information she offers. 

Giving away that recipe book actually pays her by giving her 
something more valuable in return: a targeted list. 

It also shows her followers what she can do and what her 
customers will receive—and it gives people a great reason to 
follow her tweets. 



Figure 4.9 Angie Jones's bio promises a freebie to 
followers. But is it clear what Angie does on this page? She 
might be better off using the bio to explain that she's a 
fitness coach and offering the freebie in a sidebar 

SpringLeap (twitter.com/springleap), a South African designer t-
shirt company, takes a slightly different approach. Rather than 
rewarding Twitterers immediately when they follow their 
tweets, SpringLeap offers constant rewards in the form of 
time-limited discount codes in its tweets. 

For anyone interested in SpringLeap's unique t-shirts, following 
the company's tweets pays. And the company gets to make 
sure that people read its company news, are aware of new 
designs and revisit to shop often. 

Figure 4.10 SpringLeap pays its followers to keep in 
touch—and generates sales, too 

4 Respond to requests. One topic that I'm going to keep 
coming back to in this book is that successful Twitterers use 
Twitter to do more than make announcements. 

They use it to spark conversations. And they use it to join 
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conversations. 

Those conversations are open and public, but that just means that 
they're even more valuable. When anyone can see who's 
saying what in a Twitter exchange, anyone can follow the 
links back to the Twitterers who impress them and follow 
them as well. 

Sometimes that might just mean hitting the reply button and 
coming up with a good response. Often though, other 
Twitterers offer golden opportunities to jump into a chat by 
asking a question. 

Provide a good answer, and you get to look like a bigger expert 
than the original Twitterer. 

There are a couple of rules to follow here though. 

The first is that any information you provide has to be genuinely 
good. Saying, “Yeah, I'm having trouble with that too … ” or 
quoting from Wikipedia is not going to do you any good. 

People will follow your tweets only if they feel that you have 
information that's worth reading. That's one reason that it's a 
good idea to answer questions about your subject rather than 
any question that you happen to see. 

You'll pick up people with an interest in your topic, but you'll 
also get a bigger opportunity to show off your expertise. 

The second rule is that the more popular the questioner, the 
greater the benefits of lending them a hand—or even 
providing them with a good reply. 

When they thank you or comment back, lots of people will see 
their response, wonder who you are and stop by your Twitter 
page to find out. 



This is a strategy followed by Dan Perry (twitter.com/danperry), 
a search engine optimization expert at Cars.com, and he 
already has more than 850 followers. 

Figure 4.11 Betty Draper (twitter.com/betty_draper) is a 
character on the AMC show Mad Men. She also tweets—or, 
rather, a fan does it on her behalf—and has more than 4,300 
followers. Reply to her tweets or answer your questions, 
and when she comments back, you'll be putting your name 
in front of thousands of people. Who else can you find with 
a large following? 

5 Mobilize your social network. Here's one I really like! 
Twitter is extremely powerful, but it becomes even more 
powerful when it's used as one part of a marketing strategy 
that uses different elements of social media. 

Because each social media site offers different features and works 
in a different way, by making them all work together you 
make sure that you're sharing the audience between each site. 
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Facebook, for example, gives me much more flexibility than 
Twitter. It lets me post photos, run groups, and interact with 
my friends in all sorts of different ways. I have 5,000 friends 
on Facebook—the maximum the site allows. By placing my 
tweets on Facebook too, I'm able to show all of those 5,000 
people my Twitter content and give them a reason to follow 
me there as well. They'll want to make sure that they're not 
missing anything. 

Figure 4.12 My Facebook page is stuffed with Twitter 
content. With 5,000 people to bring to my Twitter timeline, 
why not? And check out how those tweets spark 
conversations here. On Facebook, tweets turn followers 
and friends into a community 

And this can work the other way too. If you see someone on 
MySpace or Facebook with lots of friends and who tweets as 
well, follow them on Twitter and comment on their Facebook 
Wall. There's a good chance that they'll follow you back, and 
their friends and followers will want to check you out as well. 

6 Put your Twitter name in your signatures. Such an easy 
thing to do, such an old idea … and so often forgotten. 
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As soon as a new technology comes along, there can be a 



tendency to forget about all the old standards, like the value of 
including your URL on your business card and on your e-mail 
and forum signatures. 

Just as that strategy can drive plenty of interested people to your 
Web site, adding your Twitter URL to those signatures can 
have exactly the same effect. 

Twitter might let you search your contact list for people who are 
already Twittering, and it might let you send those who aren't 
on the site an invitation to join up, but if all you want to do is 
alert people on your e-mail list—in forums, and anyone else 
you chat with online—that you're Twittering, then this is a 
very simple way to do it. 

7 Run a contest. I pointed out that one way to build up 
followers is to reward them for following you. We saw that 
one way that Twitterers are doing that is to give them a 
freebie as soon as they hit the Follow button. 

Another way is to include discount codes in the tweets to keep 
people reading. 

Jason Cormier (twitter.com/jasoncormier), who runs a search 
marketing and social media agency, takes a very different 
approach for his clients. He helps them to organize contests 
on Twitter. 

SmartyPig, for example, a kind of online savings bank, asks a 
question on Twitter at a specific time. Followers have 15 
minutes to reply. Three winners are then selected at random 
from those who sent in the correct answer and receive a $100 
gift card. 
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Figure 4.13 SmartyPig (twitter.com/smartypig) runs 
contests on Twitter to keep its followers reading and make 
sure that all of its customers follow its tweets 

One contest generated almost 100 correct answers in the space of 
fifteen minutes. 

The big advantage of a competition like this is that it's happening 
in real time. The company could just as easily have asked the 
question on its blog and said that it would be announcing the 
winners a week later. 

By running the contest live, through Twitter, it collects all of its 
customers together in one place at one time, turns them into a 
community and creates a party atmosphere too. 

And, of course, it also makes sure that all of its customers are 
following its tweets. 

Twitterank and Page Rank 
There are all sorts of different strategies that you can use to build 

up your follower list. But the number next to your follower list is just 
one measure of success on Twitter. 

No less important—and perhaps even more important—is the 
extent to which you're the focus of conversation. 

Because Twitter is like a giant open chat, the more people who 
reply to your tweets, the more influential your posts. It's a great sign that 
people are interested in what you have to say and want to take part in the 
discussion. 

That's the theory, at least, behind Twitterank (twitterank.com), a 
service that uses the number of incoming replies to give each Twitterer a 
score that supposed to represent their popularity. The theory is similar to 
Google's page rank, which rates the importance of Web sites based, 
among other things, on the number and quality of incoming links the site 
receives. 

Twitterank lets you see your own score, and you can toss in the 
usernames of other Twitterers to see their scores, too. 

Twitterank was created by programmer Ryo Chijiiwa, and it 
caused a bit of a storm when it first came out. Because Ryo asked for 
usernames and passwords, a rumor spread that he was hoarding personal 
data and that the service was a giant phishing scam. That appears not to 



be true—Ryo has since made clear that all passwords are automatically 
deleted as soon as the Twitterank has been calculated—but it was a 
pretty good example of the speed with which information (and a good 
idea) can spread across the Twitterverse. 

Figure 4.14 According to Twitterank, I'm pretty popular … 
maybe 

The real question, of course, is how useful this stuff is. The 
service was created as a bit of fun. Unlike Google's page rank, 
Twitterank isn't going to affect where you turn up in search results or 
how much traffic you're likely to receive. 

It certainly won't affect the amount of money you receive in 
advertising revenues. 

However, you might consider it one way to measure how well 
you're managing to motivate discussions in comparison to other 
Twitterers. You can also take a look at the list of the top 50 Twitterers to 
see what they're doing to get those replies. For many, it seems to consist 
of being a well-known mover and shaker off Twitter as much as the type 
of tweets they're posting. 

Interestingly though, tweets also receive page ranks. 
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Paste a tweet into Google and you'll find that it's been indexed in 
the search engine. 

Figure 4.15 Hey look, I'm on Google too 

My suspicion is that this works the same as any Web page. Since 
I have links going to my Twitter page from other authority sites, Google 
raises the page rank of my Twitter page and the value of my outgoing 
links. Whether that's worth anything to me is hard to say. I can't imagine 
that anyone's going to look for a tweet from me on Google, and trying to 
target keywords so that your Twitter page will turn up at the top of 
search rankings is unlikely to be worth the effort. 

But it is an interesting quirk of Twitter. 
Creating a long list of followers is always going to be one of the 

most important tasks that you do on Twitter. It's a challenge that 
requires first deciding what kind of followers you want: an audience 
that's niched and mostly targeted; one that's large but general; or a 
balanced combination of the two. 

It will then involve a great deal of following and reading. You'll 
have to reply to tweets that other people have posted, place tweets of 
your own and track down the people you know—and would like to 
know—on the site. 

It's a process that takes time. While there are strategies to make 
that process faster—and I discussed several of them in this chapter—no 
one ever builds a four-figure follower list overnight. 

That's because above all, creating a large following on Twitter 
requires writing good tweets—the kind that people actually want to read 
and that make them feel that you're going to have more good 
information for them in the future. 

That's what I discuss in the next chapter. 
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 miadebolt: Is reading Twitter power by Joel Comm! Looking forward to the 30 day 
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Amazon.com after attending Joel's Live Telecomm. I highly recommend it! 
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Deliese: It was amazing all the other things I got done when I was without my laptop. 
Like reading. !/4 into Twitter Power. Good info. 
 
FuelNet: Just finished reading the book "Twitter Power," by Joel Comm. Quick read. 
Lots of great advice. Amazing how little I knew about the space. 
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david_rose: Reading Joel Comms new book Twitter Power.Tweet Tweet Its neat 
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Rose_Mis: @joelcomm I am just about finished the first (of several) readings 
ofTwitter Power..fabulous information. Thank you for this guide 
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BertWebb: In bed reading Twitter Power by @joelcomm before lights out 
 
1million1year: Have you seen Joel Comm's book about Twitter? "Twitter Power: 
How to Dominate Your Market One Tweet at a Time" http://tinyurl.com/joel-twit 
 
kellymarsh22: Reading twitter power by Joel Comm. Good read so far 
 
caraex: I'm halfway thru Joel Comm's Twitter Power - awesome book! 
 
stefanlubinski: Twitter Power - 45 minutes into Audio Book - "Worth the dime and 
the time!" (That's slogan is mine btw - so don't even think about it! :) 
 
TimothyPrice: @joelcomm Just bought twitter power today at Borders. Very 
thourough & informative. Reading now. 
 
martyk: Just started to read Twitter power by Joel comm...it looks like it will be a 
good read! 
 
ikyrconsulting: Joel Comm's book "Twitter Power" is an great read -
http://tinyurl.com/c9cfke (expand) 
 
orangebuddha: Just picked up Twitter Power by Joel Comm. Looks to be a valuable 
resource 
 
hrisEsters: @JoelComm Just finished Twitter Power! Powerful! Wish I had read it 
before I started Tweeting! Great stuff! 
 
allenmireles: @chrisbrogan Read "Twitter Power" by Joel Comm yesterday. 
Enjoyed it. Learned. Recommend it. Starting "buy-ology" next.  
 
DanekS: @joelcomm just started reading Twitter Power today. Good book! 
 
marilyngordon: @ joelcomm Reading your book today and enjoying it very much! 
Good book - Twitter Power. 
 
ChrisEsters: @MCHammer: Found you through @MrTweet. You were mentioned in 
Joel Comm's book "Twitter Power" as a role model in Tweeting! 
 
TheSocialExec: is done reading Twitter Power. Joel I know you'll read this because 
you have your tweetbeep on. I loved the book. 
 
parisandjohn: Just finished reading Twitter Power, a new book on using Twitter to 
promote your biz. Got lots of good ideas! http://tinyurl.com/cyumxh (expand) 
 
known: Do you have Twitter Power? Are you able to dominate your market one 
tweet at a time? @JoelComm does this. He wrote the book #1 www.known.com 
 
nelsonmadison: following some great advice I found in Joel Comm's book TWITTER 
POWER about how to connect with other people that are into indie film 
 
ROICoaching: Reading Twitter Power by @JoelComm Great info! 
 
SuziDafnis: @joelcomm -am still enjoying Twitter Power-didn't get thru all the 
chapters on the plane. It's dog-eared, highlighted and 50% read. Thanks 
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allenmireles: @joelcomm Read Twitter Power today and enjoyed it tremendously. 
Will recommend. Now following you and pleased about that. :) 
 
KarenCole: Finished reading @joelcomm Twitter Power this morn. Have some 
homework to do! Great ideas. 
 
greatimpression: Listening to: Twitter Power http://twitter.com/joelcomm Very good. 
Lots of tools to get the best out of twitter. 
 
JodyThomas: Reading Twitter Power by Joel Comm and realizing I have lots of 
work to do! 
 
kickofftopic: @pammiebtips Great read! You don't even realize what you DON'T 
know! @joelcomm did a great job with Twitter Power http://bit.ly/8PfII (expand) 
 
greggarbo: 2 very nice women sitting next to me on the plane introduced me to a 
book called "twitter power" that they were reading. its everywhere... 
 
mikehanes: Really enjoying Joel Comm's new book "Twitter Power". Check it out -
http://bit.ly/fDBkD (expand) 
 
Speakersgold: @philipcalvert I recommend Joel Comm's book Twitter Power, He 
explains this in detail. 
 
allenmireles: Good morning Tweeples. gray and rainy here. Catching up on Twitter 
and then off to finish reading J. Comm's Twitter Power. 
 
BetteArnold: Good Morning Group! Hope everyone has a fantastic day. Going to grab 
a latte at Barnes and Noble and memorize Joel's book TWITTER POWER. 
 
denverseo: Just got Twitter Power by @joelcomm in the mail: It's a great 
read!http://tinyurl.com/dljwlo (expand) 
 
uliarosa: Anyone read Twitter Power yet? I've just started. Good tips on how to use 
it properly for biz. 
 
Jeff_Atherton: In Twitter power, @joelcomm calls tweets "content snacks, not three-
course meals with coffee". I like that. 
 
kimolver: Getting ready to do my AM reading. Today it's Joel Com's Twitter Power. 
That book really gives you the how to's. I'm lovin' it. Thanks Joel. 
 
iberbiz: I have finished the reading of Twitter Power by Joel Comm. Great. 
Beggining a second reading to write down the best http://TwitPWR.com/7p7/ 
 
TwURLedNews: Twitter Power - How To Dominate Your Market One Tweet At A 
Time - http://twitterpower.com 
 
theRotater: @joelcomm reading "Twitter Power" now - fantastic! 
 
BillWalsh360: @joelcomm thanks for the copy of your book "twitter power" what a 
great read! Aloha from Hawaii!  
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tytalk: Began reading "Twitter Power" by Joel Comm. Fascinating information about 
a service that seems so simple. Becoming a student is wise!!! 
 
bscottb: scanned "Twitter Power" in Borders which is so chock full of great ideas. 
may have to go back and buy. Afraid I missed some good ideas. 
 
jameslparis: The new Joel Comm book 'Twitter Power' is really great. I am on my 
second time going through it making notes. 
 
DavidWingMD: Reading Twitter Power now. Very helpful. 
 
newsletterguru: @joelcomm Loved "Click Here to Order" - just ordered "Twitter 
Power" 
 
miadebolt: Just ordered Joel Comm's Twitter 
Power: http://tinyurl.com/d7w5jm(expand) Looking forward to it! 
blantonious: @LewisHowes Anthony Robbins wrote the forward for Twitter Power. 
 
walkershane: @joelcomm Just finished Twitter Power by Joel Comm. A must read 
for the serious Tweeter. Thanks Joel!  
 
jimknippenberg: Hmm... 40 minutes later and I'm stil not asleep. :D I was texting my 
friend about TWITTER POWER & ended up back on twitter again :=) 
 
melissaonline: @joelcomm Picked up Twitter Power @ Books-A-Million last night. 
Great book! 
 
mitchpratt: If you don't have "Twitter Power" by Joel Comm, get it...simply amazing! 
 
wrinklegodmothr: Started 'reading' Twitter Power with my ears this morning. 
 
janet_johnson: @joelcomm...1/2 way through your Twitter Power book...great stuff! 
 
Luke_Gordon: As a newbie to Twitter, I have just started listening to Joel 
Comm'sTwitter power. Very interesting - seems like a whole new world! 
 
mikehanes: Really enjoying Joel Comm's new book "Twitter 
Power".http://bit.ly/FgAee (expand) 
 
Nick_Dodd: last book I read all the way was Twitter Power RT @pud: Confession - I 
haven't read an entire book in years. 
 
KhalidAlzanki: Finally I recieved @joelcomm new book - Twitter Power. Joel always 
puts great effort and time in writing his books.. I like it! Thanks Joel. 
 
ErikJames_: @iberbiz Yes, there are some real GOLDEN nuggets 
in @joelcomm'sTwitter Power! 
 
iberbiz: On chapter 10 of Twitter Power by Joel Comm. Like it. 
 
gregoryanne: @joelcomm's book Twitter Power is making me a smarter twarketer--
thanks Joel! 
 
rettowens: @joelcomm I greatly enjoyed Click Here to Order - just read a few wks 
back, learned A TON...Twitter Power now at top of my reading list 
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walkershane: trying to finish Twitter Power before the kids get home from school. 
 
TheHBBAdvisor: Anxiously Awaiting Amazon To Send My Copy of Twitter Power... 
Until then still programming my new website 
 
mikehanes: Really enjoying Joel Comm's new book "Twitter Power" 
.http://bit.ly/FgAee (expand) 
 
undakova: @joelcomm awesome. Twitter power day. I am in the Manhattan 
Veterans Hospital right now. And following the stream. Thank you for the book 
 
kpless: @ppc_lady_guru: I agree! I'm halfway through "Twitter Power" and am really 
enjoying it! 
TexTwitMan: Awesome new book on Twitter from Joel 
Comm~http://jijr.com/vZi"Twitter Power" 
 
mikehanes: Really enjoying Joel Comm's new book Twitter Power -
http://bit.ly/FgAee (expand) 
 
TheSCICoach: @joelcomm Just reread your book, Twitter Power. Your 30-Day Plan 
for Dominating Twitter is DYNAMITE!!! 
 
MarkRCohen: I'm reading chapter 5 The Art of the Tweet while I wait. Twitter 
Power is great 
 
SkyDomains: still reading Twitter Power. it is fabulous 
 
PRgirl_nPB: Bought Twitter Power by @JoelComm last night. Can't wait to start 
reading it. 
 
DaveWebb: Watching @joelcomm talk about Twitter Power on Channel 2 in Denver 
before heading out to the DTC office. 
 
charbrown: I'm reading Joel Comm's book, "Twitter Power." This book is really really 
good. http://twurl.nl/c6dmsa (expand) 
 
TerryDean: @joelcomm Twitter Power is an awesome book. I'm enjoying it. Now I 
just need to start following some of your suggestions. :) 
 
madcapz: Just finished reading Joel Comm's book Twitter Power. Lots of good info 
for those using Twitter. witter 2 promote @NMSTE 2 improve learning & teaching in 
NM 
 
michaelricks: @diorex I just read Joel Comm's "Twitter Power" ...some really good 
marketing ideas  
 
BrunelM: Reading Twitter Power by Joel Comm... learning a lot so far  
 
bruce_bradford: Reading Twitter Power by Joel Comm - excellent insights. 
Recommended read!  
 
tomschober: Want to learn more about how to use Twitter? Try Joel Comm's new 
book: Twitter Power, John Wiley & Sons, 2009. The basics and more.  
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5FtHighMktgGuy: Just finished reading Joel Comm's Twitter Power. Pretty good. 
<<< Chapter 9 is worth the price alone. http://bit.ly/gj0E (expand )  
 
pkayfit: I found this great book I am reading by Joel Comm. :) Get yours today. 
http://tinyurl.com/c6k2ux (expand )  
 
hardmountain: Reading everything I can get my hands on from Joel Comm!!  
 
vigilantlady: I would like to say a massive THANK YOU to Joel Comm.... He helped 
us put things into perspective and now it's showing... Thanks again Joel  
 
sambotta: @joelcomm Bought Joel Comm's new book "Twitter Power" on 
audible.com You are intelligent. The knowledge here will help you help others.  
 
JohnZajaros: If you get a chance visit http://thequestrevealed.com & order Joel 
Comm's "Twitter Power!" You won't be sorry! It is a very good book! JohnZ  
 
grandmobiusbria: Jason Smith at Teacher Tube thinks Joel Comm is awesome. He 
won't stop talking about the Adsense book. :)  
 
Rick4realestate: Read Twitter Power... by Joel Comm and Ken Burge published by 
John Wiley & Sons. Best book on the subject I have found so far.  
 
Speakersgold: I recommend Joel Comm's book, Twitter Power. Illuminating!  
 
valentinespeaks: FYI - I changed my username to valentinespeaks. I'm loving the 
book Twitter Power by Joel Comm  
 
jdrapal: @Ann_Sieg @Joelcomm Joel Comm's book twitter power has been very 
helpful for me in picking up some ideas.  
 
turian44: I'm learning how to tweet. My publicist told me to learn so Joel Comm is my 
Twitter (Higher) Power!  
 
PaulSchubert: Finished updating my Twitter Home Page. Thank you to Joel Comm 
for the design idea.  
 
mindieb: Twitter Power by Joel Comm is the best for learning Twitter. It got me 
started. It's a constant resource I use http://twitterpower.com  
 
Moneyfx: @ScottBradley hi buddy if you want to get better at twitter look up joel 
comm, he has a great blog/book  
 
sebinomics: Twitter Power by Joel Comm gave me a good idea of how to use 
Twitter - http://twitpic.com/23063  
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OTHER BOOKS BY JOEL COMM 

The AdSense Code 

http://www.TheAdSenseCode.com 
The definitive guide to making money with Google's AdSense 

programmer for site publishers, this 230-page book provides the 
strategies and techniques used to generate passive income with any 
content-based Web site. A New York Times 
bestseller, Comm's easy-to-read and -apply 
instructions have been applauded by thousands 
of readers. The hands-on solutions address the 
concerns and challenges faced by content 
publishers in their quest to attract targeted 
traffic, improve content relevance, and increase 
revenue streams. The world's recognized expert 
on Google AdSense, Joel Comm provides you 
with the keys you need to “crack” the AdSense 
Code and unlock the secrets to making money 
online. (ISBN 1933596708).  

Click Here to Order: Stories of the World's 
Most Successful Internet Marketing Entrepreneurs 

http://www.ClickHereToOrderBook.com 
Most people associate being an Internet millionaire with the dot-

com craze of the late 1990s. But a small band of Internet marketing 
pioneers were quietly making their fortune before anyone Googled the 
term “making money online.” Click Here to Order shows how ordinary 
people became Internet millionaires by 
applying their skills, talent, and passion to 
the Internet. Learn the history of the Internet 
from the 1960s to the present day, and be 
inspired by the stories of those who paved 
the way for the rest of us. Features stories of 
legendary Internet marketing figures, such 
as Mark Joyner, Armand Morin, John 
Reese, Yanik Silver, Jeff Walker, and many 
more! (ISBN 1600371736). 
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