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I remember the frustrating months of launching one affiliate campaign after another with 
absolutely NOTHING to show for it. 

At one point I got mad. 

REALLY mad! 
 
I mean really, why is it that only 2 percent of affiliates are Super Affiliates? These Super 
Affiliates are absolutely cleaning up, leaving us little guys to fight over the table scraps. 

I began to believe that there was a conspiracy between merchants and Super Affiliates.   

Come on, these Super Affiliates MUST be getting special treatment…they’re just a 
bunch of bullies beating up us little guys, stealing our lunch money and laughing all the 
way to the bank. 

Right…? 

WRONG! 

The minute I STOPPED thinking that Super Affiliates had an unfair advantage, 
that merchants were stealing my sales, or that Google was f***ing with me 
because I was a newbie, I started making progress. 

 

There’s one question I asked myself that totally 
changed my business: “What are Super Affiliates 
doing that I’m not doing, or what am I doing that 

Super Affiliates are NOT doing?!?” 
 

 

I realized I was missing parts of the puzzle. I thought I had a good handle on setting up 
affiliate campaigns, and finding good offers, but there was something missing. 

Something major. 

I started buying information products related to affiliate marketing, and began joining 
quality paid forums.   

I kept asking myself: “What are Super Affiliate doing that I’m not doing?” over and over 
again as I read through ebook after ebook, and asked question after question on 
forums. 



 

The information products I bought actually didn’t help me that much. Most of them had 
the same very basic information rehashed over and over again.  

I discovered that many of the big gurus out there are not interested in sharing the REAL 
secrets with us.  Heck, if they did that, we start making money right away and STOP 
dropping thousands of dollars buying their products! 

I was so frustrated, I was about to give up… but I was determined to succeed, so I kept 
chugging along, testing and trying different strategies. 

I was also lucky enough to befriend a few Super Affiliates who dropped a few golden 
nuggets on me now and then. After relentless testing and working into the wee hours of 
the night, month after month, I stumbled upon a system that worked − and worked 
AMAZINGLY well! 

My income began to skyrocket: $2000/month profit… $10,000/month profit… 
$20,000/month PROFIT!?! 

I hate to “brag” but just to show those of you who have never heard of me that I’m for 
real, here’s a sneak peak at the recent daily stats from one of my affiliate accounts… 

 
 

My life has never been the same since. 



 

I taught a close friend of mine the insights I had gained from asking that one question.   

He quit his job in four MONTHS! 

Over the years I’ve personally coached student after student 
and helped them achieve similar levels of success… 

“I Went From $50/Day to 
$1,000/Day PROFIT in 2½ Months!”  

 
When I first entered the coaching program with Amit, I was struggling to understand 
what I was doing wrong in affiliate marketing. 

My affiliate income was just about flat-lined. I have been involved with online marketing 
for some time, but when I made the switch to affiliate marketing I was completely 
baffled as to what I was doing wrong. 

Amit's coaching works.  

He's been coaching me for about 2½ months now, and last week I had my first 
$1,000/day profit! I went from making less than $50 dollars per day in affiliate 
income to over $1000 in profit per day in 2½ months. 

Amit kicks butt and his coaching is SOLID :)   

 
- Josh Wexelbaum - Clearwater, Florida 

 

So what are these key insights I uncovered that helped me pull in a staggering 
$3,582,652.27 last year? 

What are these golden nuggets that have helped so many of my students achieve 
financial freedom? 



 

When I first told Anik that I should share these key insights with you, he thought I was 
nuts! 

Anik flat out told me: “Amit, you have to be out of your mind to just give away those 
secrets, that you’ve worked so hard to unearth, for FREE!” 

But after some arm twisting, Anik agreed to let me give away the 5 Deadliest Mistakes 
that Keep 98% of Affiliates in the Poor House. By the way, these are same mistakes I 
made when I started out, and I’ve seen many of the people I’ve coached make these 
same mistakes time and time again. 

I was also shocked to discover that many of the 7,000+ students we’ve trained through 
PPC Classroom consistently made these same mistakes before using our training: the 
same training I’m about to reveal to you in this report. 

Why am I openly sharing these little known insights with you? 

Because I want to show you that PPC Classroom is not the same old tired, out-of-
date affiliate strategies that are nicely packaged in order to make a quick profit off 
an unsuspecting public. 

I’ve personally been scammed enough times by unscrupulous gurus that were looking 
to “score” and had NO intention of delivering value. One of my goals with PPC 
Classroom is to − once and for all − set the record straight on what Super Affiliates 
REALLY do to rake in obscene six-figure checks month after month.  This business has 
been good to me − REALLY GOOD − and this is my opportunity to give back. 

In the PPC Classroom course, I reveal the EXACT strategies, insights, and secret 
techniques that I used to build a seven-figure affiliate money machine. 

That’s right, I’m holding NOTHING BACK.  

I know some of you are thinking “Yeah right Amit, that's what the last Internet Marketing 
guru told me!” Well, just ask Jim Bartlett, who started as a complete newbie at PPC.   

He just SKIMMED the PPC Classroom 2.0 course and made a profit in 3 DAYS.  And 
he is now making over $1000/week! 

“I did not have the first clue how to run a PPC campaign and only knew it can be 
extremely expensive and lose you a lot of money if not done right. After just going thru 
PPC Classroom one time (actually just skimming), I set up a campaign for a new 
program I am doing and have made almost $4,000 in a little over three weeks! My 
most expensive click has been eight cents and I am ranking in the top three sponsored 
listings! This stuff works!” 

- Jim Bartlett - Marble, Pennsylvania 



 

“Okay, Amit, I get it, just give me the top five mistakes already!” 

Okay, here you go…. 

By the way, our PPC Classroom students have experienced amazing breakthroughs 
with these “paint-by-numbers,” easy to implement strategies. 

I strongly recommend you print out this report and go through each of the five points 
below with a highlighter. Applying these strategies ALONE to your affiliate business can 
catapult your profits into the stratosphere.  

 

 

ATTENTION NEWBIES:  Don’t worry if you’re a complete newbie 
to PPC, and some of these insights go above your head, because 

PPC Classroom 2.0 is designed for affiliates at all levels, 
including complete newbies who haven’t even 

started an AdWords account. 
 

 
 

 

Next… the #1 Fatal Keyword Mistake!



 

#1: Keyword Kiss of Death - A Fatal Mistake 
Almost Every Struggling Affiliate Makes 

You know, a lot of you out there think, if you have a good keyword list, that it’s just a 
matter of: 

1. A properly setup AdWords campaign 

2. Having effective Google ads  

3. A landing page that converts 

Then you’re set, and ready to make windfall profits in your niche. 

Right? 

Wrong! 

There’s one very common mistake that stops a lot of affiliates dead in their tracks. 

I’ve helped and coached a lot of affiliates, and I’ve seen this mistake come up again and 
again.  So chances are you’re probably doing it too. I know I made this very same 
mistake all the time when I got started. 

Before I explain exactly what this often fatal mistake so many newbie PPC affiliates 
make, let me lay the groundwork… 

I want you to think hard about this statement: 

When you first launch your campaign, having a broad keyword list is MUCH more 
important than having a deep keyword list. 

What in the world do I mean by "broad" and "deep?" 

A broad keyword list is one that has lots of related and lateral keywords (i.e. 
synonymous and different ways of saying the keywords) − not just variations of 
one root keyword. 

I'll show you what I mean on the next page…



 

Here’s a simple example of a list of BROAD keywords: 

delete adware 

delete backdoor 

delete browser hijacker 

delete cookie 

delete Dialer 

delete keylogger 

delete malware 

delete spyware 

delete toolbar 

delete trojan 

delete w32 

delete worm 

destroy adware 

destroy backdoor 

destroy browser hijacker 

destroy cookie 

destroy Dialer 

destroy keylogger 

destroy malware 

destroy spyware 

destroy toolbar 

destroy trojan 

destroy w32 

destroy worm 

find adware 

find backdoor 

find browser hijacker 

find cookie 

find Dialer 

find keylogger 

find malware 

find spyware 

find toolbar 

find trojan 

find w32 

find worm 

remove adware 

remove backdoor 

remove browser hijacker 

remove cookie 

remove Dialer 

remove keylogger 

remove malware 

remove spyware 

remove toolbar 

remove trojan 

remove w32 

remove worm 
 

You can see that all these keywords (trojan, worm, w32, etc.) are all different types of 
spyware. 

A DEEP keyword list is something else altogether, as you'll see on the next page… 



 

On the other hand, here’s an example of a DEEP keyword list: 

anti spyware 

anti spyware free 

anti spyware software 

antivirus spyware 

best free spyware 
remover 

best spyware 

download free spyware 

download spyware 
blaster 

free anti spyware 

free kazaa spyware 
remover 

free removal of spyware 

free spyware download 

free spyware downloads 

free spyware protection 

free spyware removal 

free spyware removal 
programs 

free spyware removal 
software 

free spyware remover 

free spyware scan 

mcafee anti spyware 

microsoft anti spyware 

remove spyware 

spyware blaster 

spyware blocker 

spyware cleaner 

spyware detector 

spyware doctor 

spyware download 

spyware programs 

spyware protection 

spyware removal 

spyware remover 

spyware scan 

spyware software 

spyware terminator 

spyware virus protection 

totally free spyware 
removal 

 

You can see that the above terms are related to removing or detecting spyware. And all 
the keywords above have the root word ’spyware’ in them. This is a deep keyword list.  

So what’s the fatal error that a lot of PPC affiliates are making, even if they have 
an excellent keyword list, one with both broad and deep keywords? 

Most affiliates start bidding a deep keyword list FIRST,  
before bidding on a broad keyword list. 

On the next page I'll list the major problems with starting with a deep keyword list… 



 

 

1) TOO NARROW A FOCUS ON THE MOST COMPETITIVE KEYWORDS 

Most affiliates find every freaking variation and combination with spyware (or whatever 
the main keyword for that market is) until they're blue in the face.  They setup their 
Google ad campaign, and launch. 

Then they’re surprised when they hardly get any traffic while bidding 20 cents a click 
("spyware" is a VERY expensive keyword), and their conversions (sales) suck… since 
every other affiliate is also bidding on "spyware!" 

Frustrated and losing money, they pause their campaign after a few weeks, and move 
on to something else… without even attempting to bid on words like: trojan, w32, etc., 
etc., or any of the other broad keywords. 

They figure if "spyware" keywords don’t convert for them, it’s hopeless! Besides, they 
lost $500 on the campaign, and don’t want to mess with it anymore. 

Sound familiar? 

 

2) MISSING OUT ON MOST OF THE TRAFFIC AND THE MOST  
PROFITABLE NICHES 

Even if you managed to get the "spyware" keywords to convert, with a sharp 
professional looking review site that compares every possible benefit and feature of 
three different spyware removers, you still may be missing out on the most profitable 
niches in the market. 

In fact, in many markets a broad keyword list will deliver WAY more traffic than a deep 
one that focuses on the most competitive keywords. 

This is why it’s so important to start with a broad keyword list FIRST, before a deep 
keyword list.  This will assure that you get the maximum amount of traffic and allow you 
to identify the most profitable sub-niches in your market. 

Once you go wide and see which sub-niche of keywords (malware, keylogger, worm, 
etc.) are producing the most traffic and conversions (sales)… then you can zero in on 
those keywords. You can start adding more combinations and variations of those 
keywords (i.e. building a deep keyword list). 

So if you find (just an example), that "trojan" keywords are getting a lot of traffic and a 
high conversion rate, then you can start adding as many variations and combinations of 
trojan keywords you can find. 

 



 

 

By doing this, you’re now employing the 20/80 principle. You're focusing your energy 
where you’re getting the highest return. :) 

So here’s EXACTLY what you need to do when launching your 
affiliate offer: 

1. Build a broad keyword list. Spend some time identifying every related and lateral 
keyword in your market. Think of synonymous and specific lists that relate to your 
keyword. 

2. Once you launch this broad set of keywords, your campaign will be getting traffic 
from all the major sub-niches in your market. 

3. Let your campaign run and identify the sub-niches where you’re getting the 
majority of traffic and sales. Focus in on those top sub-niches and go deep. 

In PPC Classroom, we show you a very easy process for coming up with a broad 
keyword list every time. We even reveal an “uber-powerful” keyword research tool that 
will instantly give you a broad keyword list for every market you’re in! 

 
 

Next… the PPC "Suicide Strike!"



 

#2: PPC Suicide Strike - How Most Affiliates 
Unknowingly Demolish  

a Winning Affiliate Campaign 
 

Now I first talked about how you MUST to go wide (bid on broad keywords) before you 
go deep. 

But there’s another pitfall I didn’t mention that can kill your PPC efforts dead in their 
tracks − even if you have an excellent keyword list, and you go wide, bidding on all the 
broad keywords right from the get go. 

Before I tell you what this major pitfall is, let me paint a scenario for you that I’m sure is 
all too familiar: 

Joe is launching a new affiliate offer on AdWords. He has really done his research and 
compiled a nice broad keyword list to bid on. 

Joe launches his ad campaign bidding $0.20/click on all his keywords to start with. He 
lets his ad campaign run for several days.  

In those several days, he gets 500 clicks on his ads, and ends up making four sales at 
$20 per sale and $80 in commission. 

However, Joe spent (500 clicks)×$0.20/click = $100.  So he has a net loss of $20. 

So now Joe figures: “Great, I found a winner! Now let me lower my bid to $0.10/click, so 
then for every 500 clicks, or $50 I spend I make $80 in commission. A $30 net profit!” 

Joe lowers his bids to $0.10/click, and he notices his traffic drops considerably. He 
thinks “Okay, so I have a fraction of the traffic I used to get, no big deal, at least I’m 
profitable at $0.10/click.” 

After waiting almost two weeks, Joe notices he has 500 clicks on his campaign but no 
sales! He thinks “This is bad, but it’s probably just a bad week! Damn! I’ll let it run for 
another 500 clicks.” 

After another 500 clicks Joe still has no sales on his campaign. At this point it’s been 
weeks since he started the campaign, and in frustration he figures “Things just fizzled 
out!” 



 

Here's a chart that shows just how Joe's ad campaign ended up with a $120 net loss: 

 

Joe’s Ad Campaign 
 

# of 
Clicks 

Cost per 
Click 

Total 
Ad 

Costs 

Commissions  
Earned on Sales 

Net 
Profit/Loss 

PHASE 
1 

500 .20 $100 $80 $100 - $80 = ($20) 
Therefore Joe has a 
$20 Loss in Phase 1

PHASE 
2 

500 .10 $50 -0- $50 - 0 = ($50) 
Therefore Joe has a 
$50 Loss in Phase 2

PHASE 
3 

500 .10 $50 -0- $50 - 0 = ($50) 
Therefore Joe has a 
$50 Loss in Phase 3

NET RESULTS $120 Net Loss 
 

Now Joe pauses the campaign and moves on. 

Sound familiar? 

So what happened to Joe’s campaign? 

1. When Joe first started his campaign, he bid $0.20/click, and the ads for his top 
converting keywords were on the first page of the Google search results. That's 
where he got his four sales from. 

2. By bidding all of his keywords down to $0.10/click, he pushed the ads for his top 
converting keywords onto the second page of Google search results. So for the 
next 500-1000 clicks, he got barely any clicks on these high converting 
keywords, and as a result he made ZERO sales! 



 

 

Here’s a simple fact: High converting keywords have a higher cost per 
click, and since they convert better (make more sales) there is more 

competition for these keywords. 

 
“Great Amit, I get it! Now how do I avoid 

making this VERY costly mistake?” 
 

 
Fortunately, I’ve developed a smart way to ensure that your high converting keywords 
get good traffic WITHOUT bleeding red for weeks. 

Here’s the idea: Start your bids at $0.20/click (or whatever makes sense) across the 
board when you start your ad campaign.   

After a day or two, look at your ad positions, and you’ll notice some of your ads show up 
in the first ad position in Google search results, and for others your ads will be in 
position 12 or higher. 

You want all your ads on the first page of Google, right? Preferably you want your ads 
between ad positions thee and eight.  

You see, positions one and two tend to get too many ‘click happy’ visitors who click on 
the first thing they see no matter what.  And if you're past position eight, you'll end up on 
the second page of Google, and will get very few clicks. 

Here’s what you do next: 

1. Go into AdWords Editor, make sure you have campaign statistics showing. 
(AdWords Editor is a FREE desktop tool provided by Google to manage your 
AdWords Campaigns, you can download it here: 
http://www.google.com/intl/en/AdWordseditor/). 

2. Go to ‘Ad Groups’ tab for your campaign. 

3. Then Click on the ‘View’ drop down box above the tabs, and select ‘Create or Set 
Custom View.”  
 
On the next page you'll find a screenshot of where to find the 'View' box. 

http://www.google.com/intl/en/AdWordseditor/


 

 

 

4. Filter your data by ‘Performance Statistics’, it’s at the very bottom. 

5. Set 'Avg Pos' greater than position eight.  Like this: 

 

 
   

Now you’ll see all your adgroups with ads that are greater than position eight.  
 
6. Select all of these adgroups, and increase the max CPC (Cost Per Click, it's in the 
box below) by 30% (more or less depending on the positions of your ads). 

Repeat the above steps, except this time set your filter to show all ads in positions less 
than three, and then decrease the CPC by 30%. 

 

 

 

 



 

By adjusting your bids by ad position, you’ll push all your ads into the sweet spot, 
positions three through eight.  Now you can let your campaign run without losing your 
shirt, and rest assured your high converting keywords are getting good traffic. :) 

So you can have your cake AND eat it! 

Don’t be suckered into thinking your campaign mysteriously fizzled out after making 
sales for two days. Chances are you did something seriously wrong to make that 
happen. 

At this point if you’re a newbie, you may be thinking…. 

 
“Amit all these techniques sound great, but I’m just a newbie 
and some of this stuff is a little over my head.  Is your PPC 

Classroom 2.0 course going to be over my head?” 
 

No worries. You can be a total newbie and have amazing success with PPC Classroom.   

Just take it from llona Kravtsova, who’s working hard to support her baby. Ilona started 
as a total newbie...  (her story is on the next page…)   



 

 “From Complete Newbie To  
Over $3,000 a Month!” 

“I consider myself to be a total newbie in internet marketing and in the affiliate 
marketing in particular. I first started looking for ways to make money online in August 
2008, just a few months ago.  

After trying drop shipping and couple other things that 
didn't work for me, I stumbled upon the whole idea of list 
building etc. It made sense, but I didn't know exactly how 
to proceed. Then I learned about affiliate marketing and 
the idea of selling other people's products before you 
create your own and even after you create your own, 
selling affiliate offers can compliment any business.  

I bought several ebooks, just to find out that none is 
connecting all the dots for you. Most marketers just 
assume you know most of the stuff already. They give you 
good general idea but don't walk you step by step. I 
needed something more of continuous basis education 
type thing as opposed to an ebook. And that is exactly 
what PPC classroom provided.  

You get the education on a continuous basis, you get the support, everything is 
explained step by step, with instructions, pictures, videos, very easy to 
understand and replicate. 

 I am also a full time student and a mother of a one year old, so it is not like have all the 
time in the world to dedicate to my business, but I was still able to start making 
money almost right away. And I can totally see how I can take my business to a 
much higher profit level in the next several months. I also appreciate the support and 
the forum where you can always ask for advice.” 
 

- llona Kravtsova - Norcross, Georgia 
  

P.S. By the way, llona shared with us that she is now making $100/day! ☺ 

 
Next… the "PPC Heartbreaker" Mistake!



 

#3: PPC Heartbreaker - Why You Can’t  
Treat Your Affiliate Campaign  

Like a New Born Baby 
This one is by far THE most dangerous mistake you can make as a PPC affiliate. 

Why…? 

Because this mistake I’m about to tell you about can BANKRUPT you. 

No joke. 

Now this is NOT something I’m making up, this is something we’ve seen in a few of our 
students -- we we've done everything in our power to stop them and lead them in the 
right direction. 

“Amit, PLEASE just tell me what this lethal mistake is already!” 

Okay, okay, here it is… 

Treating your affiliate campaign like your first born, and banking everything on it! 

I've seen affiliates drop $2000 on an affiliate offer with NO sales, and then suddenly 
they get one $20 sale and get all excited and drop another $1000 on it. 

So they’ve dropped $3000 on an offer with one sale!?! 

Now when one of our PPC coaches told this person to pause his campaign, he refused.  
He said he wanted to “collect more data!?!" 

I’ve heard countless stories of people dropping hundreds, even thousands running an 
affiliate campaign with little to nothing to show for it. 

They think that one day their affiliate campaign will magically start converting and 
making them money… hopefully before they go bankrupt!  

I’ll be totally honest with you… 

If this is your strategy for making money with affiliate marketing then: 

1. STOP… that is PAUSE everything 

2. DROP 

3. And ROLL 

Before you go aflame in bankruptcy. 



 

Here’s a tip: If you spend $100 on an affiliate offer and it’s not near 
breakeven, then PAUSE IT AND MOVE ON. 

Never, ever get emotionally attached to your affiliate campaign. 

Never − for even one moment − think a campaign that is making virtually ZERO 
sales will magically start making money for you. 

 

The key to success is to find a HOT affiliate offer. That is, an offer that starts converting 
right away, the minute you launch it. 

Sure, you can go into a hyper-competitive market and try to duke it out. I wouldn’t 
recommend this unless you’re a seasoned Super Affiliate looking for a challenge. 
Especially when there’s TONS of low hanging fruit out there ripe for the picking. 

“Tons of low hanging fruit Amit? I've been struggling with affiliate marketing for the last 
six months…!” 

Let me ask you a question: HOW MANY AFFILIATE OFFERS HAVE YOU TESTED 
IN THE LAST SIX MONTHS? 

If it’s anything less than a minimum of 30 then you’d better get BUSY. 

Why 30?  Read the next section on ‘Momentum Magic’… 

 

Next… Are You Missing Out on "Momentum Magic?"



 

#4: Momentum Magic - Missing Magic Ingredient 
that’s Keeping Most Affiliate Businesses from 

REALLY Taking Off 
I want you to think of your affiliate marketing business as a big boulder. Now your goal 
is to become a Super Affiliate. 

How do you hit that goal? 

You have to push that boulder over a hill and Super Affiliate success and riches are 
waiting for you at the bottom of the other side of the hill. 

Now it’s going to take A LOT of energy and effort in the beginning when you’re trying to 
get that boulder up to the top of that hill. 

But once you get the boulder to the top of the hill the rest is easy, because now all you 
have to do is push your boulder DOWNHILL. As you push it downhill, it will gain more 
and more speed until you don’t have to push it at all! 

At which point you’re a Super Affiliate with a massive income on virtual autopilot. 

 

Unfortunately, most affiliates do not apply enough energy to even move the 
boulder, let alone get it to the top of the mountain. The affiliates that do 

successfully move the boulder often times decide to call it quits just before they 
reach the top of the hill! 

 

If only they had applied just a little bit more energy in pushing the boulder! 

Here’s how you apply enough energy to your boulder so that it hits the top of the 
hill: 

1. Launch at least five-10 PPC campaigns a month consistently and LEARN 
from the ones that fail as well as the ones that succeed. This is SO critical 
when you’re in the momentum building phase. The more campaigns you launch 
a month, the more energy you’re applying to the boulder. If you only launch one 
campaign a month, and spend all your time trying to make it work, then you’re 
NOT applying enough energy to even move the boulder. 

2. Stay consistent,. Don’t launch 10 PPC campaigns one month and zero the next. 
If you do this your boulder will start moving backwards! 



 

Now once you get your boulder to the top of the mountain, the rest is just a matter of 
adding fuel to the fire by profit pumping (point #5) and building up the profitable 
campaigns you’ve found. This is the FUN part! :) 

Are you applying enough energy to the boulder so that it’s moving up the mountain, or 
are you just scratching your head trying to figure out why the boulder isn’t moving? 

Please understand that this process of building momentum will not only allow 
you to find the low hanging fruit (i.e. hot affiliate offers) as you crank through the 
numbers and  
test one affiliate offer after another… 

You will also learn a TON about this business in the process! 

Here’s an awesome example of one of our students, Judah Thomas, who’s has built up 
momentum, gone through the numbers, and now his income is skyrocketing: 

“I brought in $5,545 in  
only ONE DAY!” 

“I have been working on a ton of websites over the past several 
years, but it was ALWAYS a huge struggle. I even used some PPC, 
but it always seemed to take more money OUT of my account than 
put money INTO it. Once I signed up for PPC classroom it 

completely changed my perspective on PPC and Internet Marketing. In just a couple of 
days I started making money...it was insane!  

I followed the methods and techniques spelled out in the course and I was able to 
quickly weed out any campaigns that were not profitable. The last PPC campaign I did, 
using PPC classroom techniques brought in an incredible $5,545...in only ONE DAY! I 
was actually out skiing that day and checked my results on my iphone...I could NOT 
believe my eyes! Thanks so much Anik and Amit for giving me the tools to make a 
homerun online! You guys rock!” 

- Judah Thomas- Plantsville, Connecticut 
 
Judah shared a shot of his income with us, it's on the next page… 



 

P.S. Oh yeah, did I remember to mention that Judah started making money within 
a couple days of signing up for PPC Classroom? 

 

Want to discover how embarrassingly easy it is to build momentum in your affiliate 
business so you can pull in numbers like Judah Thomas…? 

 

Find out how on the next page… 
 



 

Anik and I are conducting a MEATY one hour webinar where 
we will reveal ALL: 

 

“How to Easily & Quickly Take Your Affiliate 
Income to the Stratosphere” on February 19th at 

9:00 p.m. EST 
 

Here’s just some of the tasty tidbits we’re going to dish out: 

1. EXACT stupid simple strategy for quickly testing and unearthing 
hot affiliate offers that will dump huge piles of cash into your 
bank account DAILY! 

2. Cookie cutter simple steps to skyrocket the profits on an 
existing affiliate campaign by 500%, 1,000%, even 2,000%! 

 

These are the very strategies many of our students have used to make money hand 
over fist in a VERY short time. 

Seating will be limited to 1,000 people only. This report is going out to 100,000+ people, 
so hurry and secure your seat NOW. 

Hurry and Click the Registration Link Below to Secure Your 
Spot on the Webinar! 

CLICK HERE to Register - LIMITED Space! 
 

Next… Are You a Scatter Brained Affiliate?

https://www1.gotomeeting.com/register/284562803


 

#5: Scatter Brained Affiliate and  
the PPC Profit Pump - How to Pump Up the 

Profits on Your PPC Campaign  
to the Stratosphere 

Let me ask you a question:  

Are you scatter brained affiliate? 

Let’s say you launch a PPC affiliate campaign, you optimize it, and get your affiliate 
promotions to $100/day in profit. WOW! That’s $3000/month profit. You’re really excited! 

Now you have two choices: 

1. You think to yourself, “Hey, if I do this in 10 different markets, I’ll make 
$30,000/month profit!” And since you've heard all this talk about “diversifying” you 
decide to jump into a completely new market you know nothing about, in an 
attempt to duplicate your success.  

2. You think to yourself, “I’m just touching the surface of the income potential in this 
market!” Then you decide to leverage everything you’ve learned in this market. 
You continue to expand your affiliate promotion by adding more keywords, 
expanding onto other search engines, hiring a web designer to make a 
professional site, adding more unique content to your site, split test your landing 
page to improve sales, etc., etc. 

 

Now sadly enough, most affiliates will opt for scenario one, and here’s what will likely 
happen six months down the road: 

Scenario 1: 
This person, basically letting his $100/day profit run on autopilot, now goes into 10 
different markets. Unfortunately they all turn out to be duds (or only temporarily 
profitable), accept for the 7th one, where again he makes $100/day profit.  

However, by the time that happens, market conditions have changed and more 
competition has entered his first market. He starts to lose money on the first market.  
Overwhelmed and distracted by all the markets he’s testing, he stops it and says to 
himself “I’ll come back to that later.” Which he knows he never will. 

 

 



 

Then he gets an email from an Internet Marketing ‘guru’ about how to easily make 
$50,000/month with pre-fab AdSense templates.  

Again, he thinks “diversify” and says "Okay, let me do a little bit of AdSense while I 
spend the other half of my time looking for more winning affiliate campaigns." So he 
devours the ebook, gets excited about it for a couple weeks, sees no results, and then 
drops it. 

And so far in six months this person is still at $100/day profits, investing half of his/her 
time into testing new campaigns in different markets (instead of building up the one 
profitable campaign first), and the other half buying the latest money making get-rich-
overnight ebooks. 

Sound familiar? 

 

Scenario 2: 
As you’ve probably figured out, this is the Super Affiliate.  

Over the next several months he continues to expand and build up the budding 
campaign that started at $100/day profit. He adds 5,000 keywords to the campaigns, 
expands to other PPC search engines, and tests out the Google Content Network. He 
improves and split tests his site, and manages to increase his conversions over time by 
50%. 

Six months down the road he’s making $1500/day profit from this campaign that started 
at only $100/day! 

Not only is this campaign highly optimized, it has a broad reach in terms of keyword 
exposure, search engines, content network ads, etc., etc. This campaign will still be 
highly profitable even if a lot of new competitors enter the market or the market enters a 
seasonal slow down (such as the summer). 

What the Super Affiliate did (in scenario two) is a critical process called scaling.  I like 
to call it "PPC Profit Pumping." 

When you find an affiliate campaign that works (the Momentum Magic process will help 
you do that) you want continue to pump profits out of it. 

Here’s are major steps to profit pump your SUCCESSFUL, PROFITABLE PPC 
campaigns: 



 

How to Profit Pump Your Affiliate Campaigns 
 

1. Add more keywords to your campaign. This is the MOST powerful way to 
pump up your profits. 

2. Improve your landing page conversion rate.  Even a small change can 
potentially double your sales. 

3. Improve the Click Through Rate of your Google Ads.  Click Through Rate 
(CTR) is a measure of the percentage of times your ads is clicked on by Google 
searchers.  

4. Copy your Google campaigns to other PPC engines, like Yahoo Search 
Marketing and Microsoft AdCenter.  You can instantly DOUBLE your profits by 
doing this. 

5. Launch your campaign on the Google Content Network (if you’re only doing 
one). The Content Network is when your ads show up on Google partner 
websites that have content related to your keyword. Many gurus advise against 
this, but I’ve quietly made a fortune with the Content Network in many niches.  

 
In PPC Classroom 2.0, we explain how to perform each of the steps above in a 
ridiculously simple step-by-step manner, so you can easily profit pump your affiliate 
campaign to making job killing income. 
 

 
Now I know some of you are thinking: 

“Amit, can you really increase the profits of an affiliate 
campaign just by using this crazy profit pumping strategy? 

 
 

Sounds almost too simple and easy to be true!?!” 

 
On the next page, you'll see what the profit pumping strategy did for one of our 
students…



 

One of our students, Bryon Walker, used PPC Profit Pumping to skyrocket his income 
to OVER $1,000/day net profit: 

“I’m Making $1,000+ a Day PROFIT All 
Thanks To PPC Classroom!” 

“I was previously told by another guru to just keep putting out new affiliate 
products, a few each week. I was doing this but didn't have the time to 
expand the products that were making me some profit.   
 
After I learned from PPC Classroom that it is better to put your efforts into the 
profitable products and scale them up, I did just that. I put all my efforts into 
expanding my current profitable campaigns and watched as my profits shot 
way up.I took one product niche from making $50 per day in profit to $500 per 
day net profits.  Another product went from $20-$30 per day profits up to over 

$300 per day. Because of this great advice, I now make over $1K per day net profits and have plans 
to double that in the next few months.” 
 

-Byron Walker - Arvada, Colorado  
 
Just check out this screen shot from just one of Byron’s ClickBank accounts: 

 



 

 

Understand this… 

This business is about thought process, NOT mechanics.  

After an affiliate newbie has six months experience with pay per click affiliate marketing, 
chances are that he/she knows how to setup a Google campaign, do keyword research, 
write a Google ad, pick affiliate promotions that convert, etc., etc.  

 
However, your ultimate success or failure 

will be determined by the decisions that you make. 
 

 

“So What’s PPC Classroom 2.0 All  
About Anyway…?” 

 

Yeah I know that’s what many of you are probably asking.   

Here’s what I’ll tell you for now: 

1. The five tips I’ve revealed above are just a little taste of what you can 
expert from PPC Classroom 2.0. 

2. PPC Classroom 2.0 is VASTLY improved over what I call our ‘beta’ launch 
in October.  I’ve carefully listened to feedback from our students, that is, areas 
that they were having difficultly with, and have added to and improved the course 
so that you can start making money that much faster. 

 

“But Amit, it took you a LOOONG time to start making money.  Will it take us that long?” 

Well, it depends.  If you follow the EXACT cookie cutter simple steps I lay out in PPC 
Classroom, you can potentially start making money in just a few days. 

I’ve spent over $2 million on Google, testing different strategies and refining my system. 
AND we’ve seen countless success stories from our students applying this system. 

For instance, on the next page, you will read about Sonia Schmieder, an affiliate 
marketer who started making money from PPC Classroom after ONLY one day and is 
now making $50-$100/day profit. 



 

“I Had My First Sale in Two Hours…Now Making
Up To $100 a Day in Profit!” 
“I attempted to use PPC advertising before, but disappointingly with 
no results. I lost $500 and stopped advertising until months later 
when I signed up with PPC Classroom 2.0. The first day I read 
carefully every one of the modules and took notes. I launched my 
first campaign and within two hours I had my first sale! Now I am 
consistently making $50-$100/day profit with my campaigns and 
plan to scale that using PPC Classroom 2.0 techniques to 
$1,000+/day. Amit, Anik and all the other PPC Classroom coaches 

are amazing and give away all the secrets to becoming a PPC master. I learn 
something new nearly every day and subsequently my income is steadily increasing. 
Now quitting my day job is becoming a reality. What else could you ask for?” 
 
- Sonia Schmieder - Heber City, Utah 
 
Here’s some affiliate income screen shots that Sonia sent us: 

 
 

 



 

You know honestly, when Anik first asked me to author PPC 
Classroom 2.0, I was reluctant. 

I flat out told Anik “I don’t want to be one those IM gurus!” 

As you can imagine, after being burned a number of times by money making gurus, I 
was a bit jaded. Anik flat out told me “Amit, wake up!  Yeah there’s lots of people selling 
the same rehashed junk to people to make a quick buck, however, everyone is not like 
that.” 

I thought about that, and I realized of course, Anik wasn’t like that. When I was starting 
out, I was a member of Affiliate Classroom and there’s no question that Anik WAAAY 
over delivers and provides great info for affiliates.  

Then I thought back to all the people who I’ve personally helped and whose lives have 
been changed thanks to system I shared with them… 

Take my cousin from New Jersey, Nirav, for example, who barely speaks English.  
Thanks to my stupid, simple PPC affiliate system, he was able to AVOID bankruptcy 
and make enough money with affiliate marketing to cover his household expenses and 
provide for his family. 

“Making $6,000 - $8,000 Per Month Now!” 
“After Amit's affiliate training in last eight months I am start making between 
$6,000 - $8,000 per month in net income profits (all from affiliate marketing...)”  

–Nirav Dharia- New Jersey 
 
Here’s an income shot that Nirav send us of his daily stats: 

                                           

 



 

Josh Wexalbaum, whose success story I shared at the beginning of this report, is a 
good friend of mine who I also helped pre-PPC Classroom. 

There’s a bunch of other people I’ve helped pre-PPC Classroom as well, but you get the 
idea. 

So here’s why I gave in and decided to author PPC Classroom 2.0: How many 
MORE lives can I change if I share this system with the whole world? 

In the hopes that I could help more people I agreed to partner with Anik. Of course, I 
was completely humbled to discover that just the first launch of PPC Classroom has 
changed the lives of thousands of our students. 

I am hoping to help thousands more. 

“Why Amit…? Why are you so focused on helping people?” 
 
Well, I believe the true definition of success is how many people are better off 
because you lived.  Just sitting alone quietly making millions selling affiliate products, I 
realized I couldn’t make the same impact as I could if I shared this information with the 
world. 

Also, I’ll be totally honest, my secondary motive was to continue to expand my business 
and my income by going into information marketing, but doing it in a way I can be proud 
of by providing REAL value. 

Stay tuned. We have more GREAT information to share with you in the coming weeks… 

PPC Classroom 2.0 Relaunch 
February 24, 2009 

Sign Up for the Free Pre-launch Webinar:  
“How to Easily & Quickly Take Your Affiliate Income to 

the Stratosphere”   

 February 19th, 2008 at 9:00 p.m. EST 
Go Here NOW to Register, Space is Limited! 

https://www1.gotomeeting.com/register/284562803 

https://www1.gotomeeting.com/register/284562803


 

 

 

 

 
Copyright and Trademark Information 

This report is protected by U.S. and International copyright laws. The reproduction, modification, distribution, 
transmission, republication, or display of the content in this report is strictly prohibited without prior written permission 
from Affiliate Classroom, Inc.  This report is for your use only. You may not give this report away or share it with others.  
Any trademarked names mentioned in this report are the sole property of their respective companies. None of these 
companies are affiliated with Affiliate Classroom in any way. 

 

 

Earnings Disclaimer 

The information you'll find in this report is to educate you. We make no promise or guarantee of income or earnings. You 
have to do some work, use your best judgment, and perform due diligence before using the information in this report.  
Your success is still up to you. 

Nothing in this report is intended to be professional, legal, financial and/or accounting advice. Always seek competent 
advice from professionals in these matters. Also it is always a good idea, especially when it comes to online marketing, to 
check all local, state, and federal laws to make sure you are in compliance. If you break federal, state, city, or other local 
laws, we will not be held liable for any damages you incur. 

 

 


